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ABSTRACT 

 

Nadiah (2025). The Effect of Price, Promotion, and Business Location on 

Competitive Advantage at Barefoot Entrepreneur “Coffee Carts” in South 

Kalimantan. Advisor: Dr. Hastin Umi Anisah, SE, MM. 

       This study aims to determine and analyze: (1) The effect of price on competitive 

advantage at Barefoot Entrepreneur Coffee Carts in South Kalimantan; (2) The 

effect of promotion on competitive advantage at Barefoot Entrepreneur Coffee 

Carts in South Kalimantan; and (3) The effect of business location on competitive 

advantage at Barefoot Entrepreneur Coffee Carts in South Kalimantan. 

     This study uses a quantitative approach with variables Price, Promotion, 

Business Location, and Competitive Advantage. The population in this study were 

all owners or managers of coffee carts who were included in the barefoot 

entrepreneur category in the South Kalimantan region. The sampling technique 

used purposive sampling with a sample size of 50 respondents. Data processing was 

carried out using the Partial Least Squares - Structural Equation Modeling (PLS-

SEM) method using SmartPLS 4.0 software. 

      The results showed that: (1) Price has a positive and significant effect on 

competitive advantage in barefoot entrepreneur coffee carts in South Kalimantan; 

(2) Promotion has a positive and significant effect on competitive advantage in 

barefoot entrepreneur coffee carts in South Kalimantan; and (3) Business Location 

has a positive and significant effect on competitive advantage in barefoot 

entrepreneur coffee carts in South Kalimantan. 

Keywords: Price, Promotion, Business Location, Competitive Advantage, Coffee 

Carts, Barefoot Entrepreneur. 
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ABSTRAKSI 

 

Nadiah (2025). Pengaruh Harga, Promosi, dan Lokasi Usaha terhadap 

Keunggulan Bersaing pada Barefoot Entrepreneur “Kopi Gerobak” di Kalimantan 

Selatan. Pembimbing: Dr. Hastin Umi Anisah, SE., MM. 

 

      Penelitian ini bertujuan untuk mengetahui dan menganalisis: (1) Pengaruh 

Harga terhadap Keunggulan Bersaing pada Barefoot Entrepreneur Kopi Gerobak 

di Kalimantan Selatan; (2) Pengaruh Promosi terhadap Keunggulan Bersaing pada 

Barefoot Entrepreneur Kopi Gerobak di Kalimantan Selatan; dan (3) Pengaruh 

Lokasi Usaha terhadap Keunggulan Bersaing pada Barefoot Entrepreneur Kopi 

Gerobak di Kalimantan Selatan. 

  

      Penelitian ini menggunakan pendekatan kuantitatif dengan variabel Harga, 

Promosi, Lokasi Usaha, dan Keunggulan Bersaing. Populasi dalam penelitian ini 

adalah seluruh pemilik atau pengelola kopi gerobak yang termasuk dalam kategori 

barefoot entrepreneur di wilayah Kalimantan Selatan. Teknik pengambilan sampel 

menggunakan purposive sampling dengan jumlah sampel sebanyak 50 responden. 

Pengolahan data dilakukan dengan metode Partial Least Squares – Structural 

Equation Modeling (PLS-SEM) menggunakan software SmartPLS 4.0. 

 

      Hasil penelitian menunjukkan bahwa: (1) Harga berpengaruh positif dan 

signifikan terhadap keunggulan bersaing pada barefoot entrepreneur kopi gerobak 

di Kalimantan Selatan; (2) Promosi berpengaruh positif dan signifikan terhadap 

keunggulan bersaing pada barefoot entrepreneur kopi gerobak di Kalimantan 

Selatan; dan (3) Lokasi Usaha berpengaruh positif dan signifikan terhadap 

keunggulan bersaing pada barefoot entrepreneur kopi gerobak di Kalimantan 

Selatan. 

 

Kata Kunci: Harga, Promosi, Lokasi Usaha, Keunggulan Bersaing, Kopi Gerobak, 

Barefoot Entrepreneur. 
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