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ABSTRACT

Winda Junita (2024), The influence of in-store displays, brand trust and sales promotions on
impulsive buying among consumers of Matahari department store Qmall Banjarbaru.
Management Studies program, Faculty of Economics and Business, Lambung Mangkurat
University. Supervisor: Raden Roro Yulianti Prihatiningrum.

This research aims to analyze: (1) The influence of in-store displays on impulsive buying
among consumers of Matahari department store Qmall Banjarbaru (2). The influence of
brand trust on impulsive buying among consumers of Matahari department store Qmall
Banjarbaru (3). The influence of sales promotion on impulsive buying among consumers of
Matahari department store Qmall Banjarbaru.

The type of panel research is quantitative research. The population and sample are buyers of
Matahari Department Store Qmall Banjarbaru who have visited Matahari Department Store
Qmall Banjarbaru and are over 17 years old. The number of samples was 100. The sampling
technique used a non-probability sampling method with purposive sampling technique. The
data analysis technique uses multiple linear regression analysis techniques.

The research results show that there is an influence of in-store displays on impulsive buying,
there is an influence of brand trust on impulsive buying and there is an influence of sales
promotion on impulsive buying at Matahari Qmall Banjarbaru department store.

Keywords: in-store display, brand trust, sales promotion, impulsive buying.



ABSTRACT

Winda Junita (2024), Pengaruh in-store display, brand trust dan sales promotion terhadap
impulsive buying pada konsumen matahari department store Qmall Banjarbaru. rogram Studi
Manajemen Fakultas Ekonomi dan Bisnis Universitas Lambung Mangkurat. Pembimbing:
Raden Roro Yulianti Prihatiningrum.

Penelitian ini bertujuan untuk menganalisis: (1) Pengaruh in-store display terhadap impulsive
buying pada konsumen matahari department store Qmall Banjarbaru (2). Pengaruh brand
trust terhadap impulsive buying pada konsumen matahari department store Qmall Banjarbaru
(3). Pengaruh sales promotion terhadap impulsive buying pada konsumen matahari
department store Qmall Banjarbaru.

Jenis panelitian adalah penelitian kuantitatif. Populasi dan sampel adalah pembeli matahari
department store Qmall Banjarbaru yang pernah mengunjungi matahari department store
Qmall Banjarbaru serta berusia diatas 17 tahun. Jumlah sampel sebanyak 100. Teknik
pengambilan sampel menggunakan metode non-probability sampling dengan teknik
purposive sampling. Teknik analisis data menggunakan teknik analisis regresi linier
berganda.

Hasil penelitian menunjukan bahwa terdapat pengaruh in-store display terhadap impulsive
buying, terdapat pengaruh brand trust terhadap impulsive buying dan terdapat pengaruh sales
promotion terhadap impulsive buying pada matahari department store Qmall Banjarbaru.

Kata kunci: in-store display, brand trust , sales promotion, impulsive buying.
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