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ABSTRAK 

Fithri Mutiya Rahmah 2110414320056. Meningkatkan Partisipasi 

Masyarakat Kota Banjarmasin dalam Menanggulangi Kekerasan Anak Melalui 

Kampanye Public Relations “Bersua Asa” Program Jelajahi Nirwana Bersama 

DPPPA Kota Banjarmasin. Di bawah bimbingan Astinana Yuliarti. 

Bersua Asa merupakan kampanye Public Relations (PR) dalam 

meningkatkan partisipasi masyarakat melalui pengetahuan, pemahaman, dan sikap 

terhadap fenomena masalah kekerasan anak yang dilatarbelakangi oleh tingkat 

fluktuasi grafik data kekerasan anak serta kondisi kehidupan masyarakat Kota 

Banjarmasin yang mencerminkan kondisi fenomena “gunung es” yaitu angka kasus 

kekerasan anak yang telah tercatat hanya berdasarkan yang terlapor, namun belum 

menyatakan angka kekerasan anak secara faktual. Jelajahi Nirwana bertujuan untuk 

meningkatkan keberanian dan keterlibatan siswa dalam melaporkan tindak 

kekerasan anak yang terjadi di lingkungan pendidikan melalui layanan publik 

DPPPA Kota Banjarmasin. 

Project Tugas Akhir kampanye PR menggunakan metode kuantitatif 

desktiptif dengan teknik pengambilan data menggunakan skala Likert (Likert Scale) 

pada kuisioner. Analisis kampanye dilakukan berdasarkan dua belas tahapan 

perencanaan kampanye PR oleh konsep pemikiran Anne Gregory, meliputi: 

Analisis situasi, tujuan, objektif, pemangku kepentingan dan khalayak tujuan, 

pesan, strategi, taktik, skala waktu, sumber daya, pemantauan, evaluasi, dan 

tinjauan. 

Hasil project tugas akhir ini menunjukkan bahwa setiap program secara 

menyeluruh telah menjangkau tahapan kampanye strategis: Media sosial 

membentuk kesadaran awal, Jelajahi Nirwana meningkatkan pengetahuan tindakan 

kekerasan dalam menanggulangi fenomena kekerasan anak. Kampanye PR belum 

berhasil mencapai tujuan partisipasi publik karena berdasarkan implementasi dan 

analisis data yang dilakukan pada Pre-test dan Post-test, kampanye PR hanya 

mencapai peningkatan pengetahuan dan pemahaman dengan perbedaan nilai rerata 

sebesar -2,438 melalui hasil Uji T dengan teknik uji paired sample T-Test. 

Kata Kunci: Kampanye Public Relations, Kekerasan Anak, Partisipasi Publik, 

Bersua Asa, Jelajahi Nirwana. 
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ABSTRACT 

Fithri Mutiya Rahmah 2110414320056. Increasing Participation of the 

Banjarmasin Community in Combating Child Abuse Through the “Bersua Asa” 

Public Relations Campaign The Jelajahi Nirwana Program with DPPPA of 

Banjarmasin City. Under Supervision of Astinana Yuliarti. 

Bersua Asa is a Public Relations (PR) campaign aimed at increasing 

community participation through knowledge, understanding, and attitudes towards 

the phenomenon of child abuse, which is driven by fluctuating data on child abuse 

and the living conditions of the people of Banjarmasin City, reflecting the “iceberg” 

phenomenon, whereby the number of recorded cases of child abuse is only based 

on reported cases, but do not represent the actual number of child abuse cases. 

Jelajahi Nirwana aims to increase students' courage and involvement in reporting 

child abuse that occurs in educational environments through the public services of 

the DPPPA of Banjarmasin City. 

The final project PR campaign used a descriptive quantitative method with 

data collection techniques using a Likert scale in the questionnaire. The campaign 

analysis was conducted based on Anne Gregory's twelve stages of PR campaign 

planning, including: situation analysis, goals, objectives, stakeholders and target 

audience, messages, strategies, tactics, timelines, resources, monitoring, evaluation, 

and review. 

The results of this final project show that each program has 

comprehensively covered the stages of a strategic campaign: Social media raises 

initial awareness, while Jelajahi Nirwana increases knowledge of actions to combat 

child violence. The PR campaign has not succeeded in achieving its goal of public 

participation because, based on the implementation and data analysis conducted in 

the pre-test and post-test, the PR campaign only achieved an increase in knowledge 

and understanding with an average difference of -2.438 through the T-test results 

using the paired sample T-test technique. 

Keywords: Public Relations Campaign, Child Abuse, Public Participation, Bersua Asa, 

Jelajahi Nirwana. 
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