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ABSTRAK 

 

Julaiha, 2110412320004, 2025. Pengaruh Brand Satisfaction dan Brand 

Trust terhadap Brand Loyalty pada Produk MS Glow di Kota Banjarmasin, di 

bawah bimbingan Humaidi. 

Penelitian ini bertujuan untuk menguji pengaruh secara parsial dan simultan 

brand satisfaction dan brand trust terhadap brand loyalty pada produk MS Glow di 

Kota Banjarmasin. Metode yang digunakan adalah pendekatan kuantitatif. Sampel 

dalam penelitian ini berjumlah 96 responden pengguna MS Glow yang diperoleh 

melalui teknik purposive sampling. Pengumpulan data dilakukan dengan kuesioner 

dan dianalisis menggunakan regresi linier berganda. 

Hasil penelitian menunjukkan bahwa brand satisfaction berpengaruh positif 

dan signifikan secara parsial terhadap brand loyalty. Sementara itu, brand trust 

berpengaruh positif namun tidak signifikan secara parsial terhadap brand loyalty. 

Secara simultan, brand satisfaction dan brand trust berpengaruh positif dan 

signifikan terhadap brand loyalty pada produk MS Glow di Kota Banjarmasin.  

 

Kata Kunci: Brand Satisfaction, Brand Trust, Brand Loyalty 
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ABSTRACT 

Julaiha, 2110412320004, 2025. The Influence of Brand Satisfaction and 

Brand Trust on Brand Loyalty on MS Glow Products in Banjarmasin City, under 

the guidance of Humaidi. 

This study aims to test the partial and simultaneous influence of brand 

satisfaction and brand trust on brand loyalty on MS Glow products in Banjarmasin 

City. The method used is a quantitative approach. The sample in this study 

amounted to 96 respondents who were MS Glow users obtained through purposive 

sampling techniques. Data collection was carried out using a questionnaire and 

analyzed using multiple linear regression. 

The results of the study indicate that brand satisfaction has a positive and 

significant effect partially on brand loyalty. Meanwhile, brand trust has a positive 

but not significant effect partially on brand loyalty. Simultaneously, brand 

satisfaction and brand trust have a positive and significant effect on brand loyalty 

on MS Glow products in Banjarmasin City. 

Keywords: Brand Satisfaction, Brand Trust, Brand Loyalty  
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