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ABSTRAK

PERANAN PERILAKU IMPULSIVE BUYING DI TANGGAL KEMBAR PADA
E-COMMERCE SHOPEE TERHADAP FINANCIAL WELL-BEING GEN Z
PEKERJA DI KALIMANTAN SELATAN

Nasywa Anindya Putri

Penelitian ini bertujuan untuk mengetahui peranan perilaku impulsive buying pada
saat promo tanggal kembar di e-commerce Shopee terhadap financial well-being
Generasi Z pekerja di Kalimantan Selatan. Latar belakang penelitian ini didasari
oleh fenomena meningkatnya perilaku konsumtif dan rendahnya kesejahteraan
finansial di kalangan Generasi Z akibat kemudahan akses belanja daring dan
godaan promosi besar-besaran. Metode penelitian yang digunakan adalah
pendekatan kuantitatif dengan desain asosiatif kausal. Sampel penelitian sebanyak
105 responden yang dipilih menggunakan teknik purposive sampling dengan
kriteria: Generasi Z, telah bekerja, berdomisili di Kalimantan Selatan, dan pernah
melakukan pembelian impulsif pada tanggal kembar di Shopee. Instrumen yang
digunakan adalah skala impulsive buying dan skala financial well-being yang telah
diuji validitas dan reliabilitasnya. Analisis data menggunakan regresi linier
sederhana. Hasil penelitian menunjukkan bahwa tidak terdapat peranan yang
signifikan antara perilaku impulsive buying terhadap financial well-being (p >
0,05). Temuan ini mengindikasikan bahwa perilaku impulsif saat belanja pada
momen promo tidak secara langsung memengaruhi persepsi kesejahteraan
finansial pada responden. Penelitian ini memberikan kontribusi dalam memahami
perilaku belanja daring dan implikasinya terhadap kondisi finansial Generasi Z,
serta mendorong peningkatan literasi keuangan dan kontrol diri dalam
pengambilan keputusan konsumsi.

Kata kunci: Financial well-being, impulsive buying, tanggal kembar



ABSTRACT

THE ROLE OF IMPULSIVE BUYING BEHAVIOR DURING SHOPEE’S
DOUBLE-DATE PROMOTIONS ON FINANCIAL WELL-BEING AMONG
WORKING GEN Z INDIVIDUALS IN SOUTH KALIMANTAN

Nasywa Anindya Putri

This study aims to examine the role of impulsive buying behavior during Shopee’s
double-date promotions on financial well-being among working Generation Z
individuals in South Kalimantan. The study is motivated by the growing trend of
consumerism and the declining financial well-being among Gen Z, driven by the
ease of online shopping and the lure of massive promotional campaigns on e-
commerce platforms such as Shopee. A quantitative approach with a causal
associative design was employed. The study involved 105 respondents selected
through purposive sampling, with the criteria: being Gen Z, currently employed,
residing in South Kalimantan, and having made impulsive buying during Shopee’s
double-date promotions. The instruments were validated and reliable scales of the
impulsive buying scale and the financial well-being scale. Data were analyzed
using the simple linear regression. The findings reveal no significant role of
impulsive buying behavior on financial well-being (p > 0.05). This suggests that
impulsive buying during promotional events does not directly affect respondents'
perceptions of their financial well-being. The study contributes to a deeper
understanding of online shopping behavior and its implications for the financial
condition of Gen Z, highlighting the need to promote financial literacy and self-
control in consumption decision-making.

Keywords: financial well-being, impulsive buying, double-date promotions
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