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ABSTRAK 

 

Sinta, 1710412220023, 2024, Pengaruh Gaya Hidup dan Kesadaran Merek 

terhadap Keputusan Menggunakan Layanan IndiHome, di bawah bimbingan 

Maryono. 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh gaya 

hidup dan kesadaran merek terhadap keputusan menggunakan layanan IndiHome 

di kota Banjarmasin.  

Penelitian ini menggunakan pendekatan kuantitatif dengan tipe 

explanatory. Jumlah sampel yang diperoleh sebanyak 125 responden dengan 

teknik Purposive Sampling. Pengumpulan data menggunakan kuesioner yang 

dibagikan secara online melalui media Google Formulir, sedangkan analisis data 

menggunakan analisis regresi linier berganda dengan bantuan alat uji SPSS versi 

29.0. 

Hasil penelitian ini membuktikan bahwa gaya hidup berpengaruh 

signifikan secara parsial terhadap keputusan menggunakan. Kesadaran merek 

berpengaruh signifikan secara parsial terhadap keputusan menggunakan. Gaya 

hidup dan kesadaran merek berpengaruh signifikan secara simultan terhadap 

keputusan menggunakan. Sementara itu, berdasarkan hasil koefisien determinasi 

(r
2
) mempunyai hubungan sedang. 

Kata kunci: Gaya Hidup, Kesadaran Merek, Keputusan Menggunakan 
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ABSTRACT 

 

Sinta, 1710412220023, 2024. The Effect of Lifestyle and Brand Awareness 

on Decisions to Use IndiHome Services in Banjarmasin city, under the guidance 

of Maryono. 

The objective of this research is to examine and analyze the effect of 

lifestyle and brand awareness on the decision to use IndiHome services in 

Banjarmasin city.  

A quantitative approach with an explanatory type was employed in the 

research. The overall sample that was obtained was 125 respondents, who were 

selected by using the technique of purposive sampling. The data is being collected 

by means of the questionnaires, which are shared online via Google Forms, while 

the data processing is done by means of multiple linear regression analysis with 

the testing tool SPSS version 29.0. 

The findings indicate that lifestyle is partially significant in influencing the 

decision to use. Brand awareness is partially significant in influencing the 

decision to use. Lifestyle and brand awareness are also simultaneously and 

significantly influential on the decision to use. Meanwhile, there is a moderate 

relationship, according to the results of coefficient determination. 

 

Keywords: Lifestyle, Brand Awareness, Decision To Use 
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