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ABSTRACT 

Dhea Oktavia Sinaga (2025) Analysis of the Impact of Carbon Emission 

Disclosure, Profitability, Firm Size, dan Leverage on Firm Value in the Consumer 

Non Cyclicals Sector specifically the Food and Beverage Sub-Sector listed on IDX 

for the 2021-2023 Period.. Advisor: Abdul Hadi 

The value of a company is important for reflecting financial health and 

performance, which is a key consideration for investors. This research aims to test 

and analyze the effect of Carbon Emission Disclosure, Profitability, Firm Size, and 

Leverage on Firm Value in the Consumer Non Cyclicals Sector specifically the 

Food and Beverage Sub-Sector listed on IDX for the 2021-2023 Period. 

The population of this study includes companies from Consumer Non 

Cyclicals Sector specifically the Food and Beverage Sub-Sector listed on IDX for 

the 2021-2023 Period. The research sample was selected using purposive sampling 

technique, resulting in a total of 37 companies. Data analysis was carried out using 

multiple linear regression analysis with the help of the IBM SPSS Statistics version 

21 application. 

The results showed that Carbon Emission Disclosure has a negative effect on 

firm value. Profitability has a significant positive effect on firm value. While Firm 

Size and Leverage has no effect on firm value.  

Keywords: Firm Value, Carbon Emission Disclosure, Profitability, Firm Size 

Leverage   
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ABSTRAKSI 

Dhea Oktavia Sinaga (2025), Pengaruh Carbon Emission Disclosure, 

Profitabilitas, Firm Size, dan Leverage terhadap Nilai Perusahaan Pada Sektor 

Consumer Non-Cyclicals Sub Sektor Makanan dan Minuman yang terdaftar Di BEI 

Periode 2021 2023. Pembimbing : Abdul Hadi 

Nilai perusahaan penting untuk menggambarkan kesehatan finansial dan 

kinerja perusahaan, yang menjadi pertimbangan utama bagi investor. Penelitian ini 

bertujuan untuk menguji dan mengetahui Carbon Emission Disclosure, 

Profitabilitas, Firm Size, dan Leverage terhadap Nilai Perusahaan pada Sektor 

Consumer Non-Cyclicals Sub Sektor Makanan dan Minuman yang terdaftar Di BEI 

Periode 2021 2023. 

Populasi yang digunakan dalam penelitian ini adalah perusahaan Sektor 

Consumer Non-Cyclicals Sub Sektor Makanan dan Minuman yang terdaftar Di BEI 

Periode 2021 2023. Sampel penelitian dipilih melalui Teknik purposive sampling, 

kemudian menghasilkan total 37 perusahaan. Analisis data dilakukan menggunakan 

analisis regresi linear berganda dengan bantuan aplikasi Statistik IBM SPSS versi 

21. 

Hasil Penelitian menunjukan bahwa Carbon Emission Disclosure 

berpengaruh negatif terhadap nilai perusahaan. Profitabilitas berpengaruh 

signifikan positif terhadap nilai perusahaan. Sedangkan Firm Size dan Leverage 

tidak berpengaruh terhadap nilai perusahaan.  

Kata Kunci: Nilai Perusahaan, Carbon Emission Disclosure, Profitabilitas, Firm 

Size, Leverage.  
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