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ABSTRACT

Hery Mulya Perdana (2026), The Influence of Product Quality, Electronic Word of
Mouth (E-WOM), and Brand Image on Purchase Decisions (among Customers of
Cofteetalist Coffee Shop Banjarmasin). Dr.RR. Yulianti Prihatiningrum, SE, M.Si
CMA, CPM (Asia) (Advisor)

The coffee shop industry in Banjarmasin City is experiencing rapid growth, creating
intense competition among business actors, including Coffeetalist Banjarmasin. To
maintain its existence and increase sales, the company needs to understand the factors
that drive consumer purchasing behavior. This study aims to analyze the influence of
product quality, electronic word of mouth (E-WOM), and brand image on purchase

decisions at Coffeetalist Banjarmasin.

This study uses a quantitative method with multiple linear regression data analysis
techniques using SPSS software. The population in this study consists of all consumers
or visitors who have made a purchase at Coffeetalist Banjarmasin. The sample in this

study consists of 100 respondents selected using the purposive sampling technique.

The results of this study indicate that (1) product quality has a significant effect on
purchase decisions (2) electronic word of mouth (E-WOM) does not have a significant
effect on purchase decisions (3) brand image has a significant effect on purchase

decisions.

Keywords: Product Quality, Electronic Word of Mouth, Brand Image, Purchase

Decision

X



ABSTRAK

Hery Mulya Perdana (2026). Pengaruh Product Quality, Electronic Word Of Mouth (E-
WOM), dan Brand Image Terhadap Keputusan Pembelian (Studi pada pelanggan Coffe
Shop Coffeetalist Banjarmasin). Dr.RR. Yulianti Prihatiningrum, SE, M.Si CMA, CPM

(Asia) (Pembimbing).

Industri kedai kopi (coffee shop) di Kota Banjarmasin mengalami pertumbuhan yang sangat
pesat, menciptakan persaingan ketat antar pelaku usaha termasuk Coffeetalist Banjarmasin.
Untuk mempertahankan eksistensi dan meningkatkan penjualan, perusahaan perlu memahami
faktor-faktor yang mendorong perilaku konsumen dalam membeli. Penelitian ini bertujuan
untuk menganalisis pengaruh product quality, electronic word of mouth (E-WOM), dan brand

image terhadap keputusan pembelian pada Coffeetalist Banjarmasin.

Penelitian ini menggunakan metode kuantitatif dengan teknik analisis data regresi linear
berganda menggunakan alat bantu software SPSS. Populasi dalam penelitian ini yaitu seluruh
konsumen atau pengunjung yang pernah melakukan pembelian di Coffeetalist Banjarmasin.
Sampel dalam penelitian ini sebanyak 100 responden dengan menggunakan teknik purposive

sampling.

Hasil penelitian ini menunjukkan bahwa (1) product quality berpengaruh signifikan terhadap
keputusan pembelian (2) electronic word of mouth (E-WOM) tidak berpengaruh signifikan
terhadap keputusan pembelian (3) brand image berpengaruh signifikan terhadap keputusan
pembelian.

Kata Kunci: Product Quality, Electronic Word of Mouth, Brand Image, Keputusan

Pembelian
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