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ABSTRAK 

Rizki Fajrian Abillah, 2110412310010, 2026. Pengaruh Persepsi 

Kemudahan Pengguna dan Persepsi Kemanfaatan Terhadap Niat Beli Ulang Pada 

Layanan Gofood Di Banjarmasin, di bawah bimbingan : Novia Nour Halisa 

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh signifikan 

secara Parsial dan Simultan Kemudahan Pengguna dan Kemanfaatan terhadap Niat 

Beli Ulang pada layanan GoFood di Banjarmasin. 

Penelitian ini menggunakan pendekatan kuantitatif, dengan desain 

penelitian Explanatory Research. Besar sampel terdiri dari 100 responden yang 

dipilih melalui teknik accidental sampling. Pengumpulan data dilakukan 

menggunakan kuesioner, kemudian dianalisis dengan analisis regresi linier 

berganda menggunakan software SPPS versi 25. 

 Hasil penelitian menunjukkan bahwa Persepsi Kemudahan Pengguna 

berpengaruh signifikan secara parsial terhadap Niat Beli Ulang Pada Layanan 

Gofood di Banjarmasin. Persepsi Kemanfaatan berpengaruh signifikan secara 

parsial terhadap Niat Beli Ulang Pada Layanan Gofood di Banjarmasin. Persepsi 

Kemudahan Pengguna dan Persepsi Kemanfaatan berpengaruh signifikan secara 

simultan terhadap Niat Beli Ulang Pada Layanan Gofood di Kota Banjarmasin.  

 

Kata Kunci: Persepsi Kemudahan Pengguna, Persepsi Kemanfaatan, Niat Beli 

Ulang. 
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ABSTRACT 

Rizki Fajrian Abillah, 2110412310010, 2026. The Influence of Perceived 

Ease of Use and Perceived Usefulness on Repurchase Intention in GoFood Services 

in Banjarmasin, under the guidance of: Novia Nour Halisa. 

This study aims to determine and examine the partial and simultaneous 

significant effects of Perceived Ease of Use and Perceived Usefulness on 

Repurchase Intention in GoFood services in Banjarmasin. 

This study employs a quantitative approach with an explanatory research 

design. The sample size consists of 100 respondents selected through the accidental 

sampling technique. Data collection was conducted using questionnaires, which 

were then analyzed using multiple linear regression analysis via SPSS version 25 

software. 

The results of the study show that Perceived Ease of Use has a partially 

significant effect on Repurchase Intention in GoFood services in Banjarmasin. 

Perceived Usefulness also has a partially significant effect on Repurchase Intention 

in GoFood services in Banjarmasin. Furthermore, Perceived Ease of Use and 

Perceived Usefulness have a simultaneously significant effect on Repurchase 

Intention in GoFood services in Banjarmasin. 

 

Keywords: Perceived Ease of Use, Perceived Usefulness, Repurchase Intention. 
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