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ABSTRACT

Muhammad Dony Syahputera, The Effect of Digital Service Innovation Strategy on
MSME Performance with Digitalization and Innovation as Mediating Variables: A
Study on Photo Studio MSMEs in South Kalimantan Province.

Keywords: Digital Service Innovation Strategy, digitalization, innovation, MSME
performance, photo studio MSMEs.

This study aims to analyze the effect of Digital Service Innovation Strategy
on MSME performance, with digitalization and innovation as mediating variables,
in photo studio MSMEs in South Kalimantan Province. This study is motivated by
the need for photo studio MSMESs to improve business performance through the
implementation of digital service strategies, business process digitalization, and
service innovation development amid increasingly dynamic competition in the
creative industry.

This research used a quantitative approach with a causal research design.
The unit of analysis in this study was photo studio MSME actors in South
Kalimantan Province. The population comprised 54 business actors, all of whom
were included in the research sample using a saturated sampling (census)
technique. Data were collected using a Likert-scale questionnaire and analyzed
using the Partial Least Squares-Structural Equation Modeling (PLS-SEM) method
with the assistance of SmartPLS 4.0. The results show that the Digital Service
Innovation Strategy had a positive and significant effect on MSME performance,
digitalization, and innovation. Furthermore, digitalization and innovation also had
a positive and significant effect on MSME performance.

The mediation test results indicate that digitalization and innovation were
able to mediate the effect of Digital Service Innovation Strategy on MSME
performance through partial mediation. These findings demonstrate that Digital
Service Innovation Strategy not only directly contributed to improving MSME
performance but also operated through the strengthening of operational
digitalization and innovation capability. Therefore, improving the performance of
photo studio MSMEs can be achieved through the implementation of a well-directed
digital service Strategy, the utilization of digital technology in business processes,
and the continuous development of product, service, and process innovation
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ABSTRAK

Muhammad Dony Syahputera, Pengaruh Digital Service Innovation Strategy
Terhadap Kinerja UMKM dengan Mediasi Digitalisasi dan Inovasi (Studi Pada
UMKM Studio Foto di Provinsi Kalimantan Selatan)

Penelitian ini bertujuan untuk menganalisis pengaruh Digital Service
Innovation Strategy terhadap kinerja UMKM dengan digitalisasi dan inovasi
sebagai variabel mediasi pada UMKM studio foto di Provinsi Kalimantan Selatan.
Penelitian ini dilatarbelakangi oleh kebutuhan UMKM studio foto untuk
meningkatkan kinerja usaha melalui pemanfaatan strategi layanan digital,
digitalisasi proses bisnis, dan pengembangan inovasi layanan di tengah persaingan
industri kreatif yang semakin dinamis. Penelitian ini menggunakan pendekatan
kuantitatif dengan jenis penelitian kausal. Unit analisis dalam penelitian ini adalah
pelaku UMKM studio foto di Provinsi Kalimantan Selatan. Populasi penelitian
berjumlah 54 pelaku usaha dan seluruhnya dijadikan sampel melalui teknik sampel
jenuh atau sensus. Data dikumpulkan melalui kuesioner dengan skala Likert dan
dianalisis menggunakan metode Partial Least Square-Structural Equation Modeling
(PLS-SEM) dengan bantuan SmartPLS 4.0.

Hasil penelitian menunjukkan bahwa Digital Service Innovation Strategy
berpengaruh positif dan signifikan terhadap kinerja UMKM, digitalisasi, dan
inovasi. Selanjutnya, digitalisasi dan inovasi juga berpengaruh positif dan
signifikan terhadap kinerja UMKM. Hasil uji mediasi menunjukkan bahwa
digitalisasi dan inovasi mampu memediasi pengaruh Digital Service Innovation
Strategy terhadap kinerja UMKM dengan sifat mediasi parsial. Temuan ini
menunjukkan bahwa strategi inovasi layanan digital tidak hanya berperan secara
langsung dalam meningkatkan kinerja UMKM, tetapi juga bekerja melalui
penguatan digitalisasi operasional dan kemampuan inovasi. Dengan demikian,
peningkatan kinerja UMKM studio foto dapat dicapai melalui penerapan strategi
layanan digital yang terarah, pemanfaatan teknologi digital dalam proses usaha,
serta pengembangan inovasi produk, layanan, dan proses secara berkelanjutan.

Kata Kunci: Digital Service Innovation Strategy, digitalisasi, inovasi, kinerja
UMKM, UMKM studio foto.
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