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ABSTRAK

Rangga Novansyah, 2110412310026, 2025. Pengaruh Brand Identity dan
Online Customer Review terhadap Keputusan Berlangganan Layanan Musik
Streaming Spotify Premium di Kota Banjarmasin, di bawah bimbingan:
Muhammad Hasanur Arifin.

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh Brand
Identity dan Online Customer Review terhadap Keputusan Berlangganan layanan
musik digital Spotify Premium di Kota Banjarmasin, baik secara parsial maupun
simultan.

Penelitian ini merupakan penelitian kuantitatif dengan tipe penelitian
eksplanatori kausal. Sampel penelitian berjumlah 100 responden yang merupakan
pengguna Spotify Premium, dipilih menggunakan teknik purposive sampling
berdasarkan kriteria tertentu. Pengumpulan data dilakukan melalui penyebaran
kuesioner, sedangkan analisis data menggunakan analisis regresi linier berganda
dengan bantuan software SPSS versi 27.0.

Hasil penelitian menunjukkan bahwa Brand Identity secara parsial
berpengaruh positif dan signifikan terhadap Keputusan Berlangganan Spotify
Premium di Kota Banjarmasin. Online Customer Review juga ditemukan
berpengaruh positif dan signifikan terhadap Keputusan Berlangganan Spotify
Premium. Secara simultan, Brand Identity dan Online Customer Review
berpengaruh signifikan terhadap Keputusan Berlangganan Spotify Premium di
Kota Banjarmasin. Nilai koefisien determinasi (R?) menunjukkan bahwa kedua
variabel tersebut memiliki tingkat pengaruh yang kuat dalam menjelaskan variasi
Keputusan Berlangganan.

Kata kunci: Brand Identity, Online Customer Review, Keputusan Berlangganan,
Spotify Premium
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ABSTRACT

Rangga Novansyah, 2110412310026, 2025. The Influence of Brand Identity
and Online Customer Review on Subscription Decisions for Spotify Premium Music
Streaming Services in Banjarmasin City, supervised by Muhammad Hasanur

Arifin.

This study aims to identify and examine the influence of Brand Identity and
Online Customer Review on Subscription Decisions for Spotify Premium in
Banjarmasin City, both partially and simultaneously.

The research employs a quantitative approach with a causal explanatory
design. The sample consists of 100 respondents who are Spotify Premium users,
selected using purposive sampling based on specific criteria. Data were collected
through questionnaires and analyzed using multiple linear regression with the
assistance of SPSS version 27.0.

The results of the study indicate that Brand Identity has a positive and
significant partial influence on Subscription Decisions for Spotify Premium in
Banjarmasin City. Online Customer Review is also found to have a positive and
significant partial influence on Subscription Decisions. Simultaneously, Brand
Identity and Online Customer Review significantly influence Subscription
Decisions for Spotify Premium. The coefficient of determination (R?) shows that
both variables have a strong explanatory power in describing the variation in
Subscription Decisions.

Keywords: Brand Identity, Online Customer Review, Subscription Decision, Spotify
Premium.
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