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ABSTRAK 

Siti Patimah. 2026. Pengaruh Perceived Personalization, Perceived Intrusiveness, 

dan Perceived Goal Impediment terhadap Penghindaran Iklan pada Pengguna 

YouTube Non-Premium (Studi pada Generasi Z di Kota Banjarmasin). 

Pembimbing : Sudirwo, SE, MM; Penguji I: Drs. H. Ikhwan Faisal, M.Si, Ak, 

CA; Penguji II: M. Yudy Rachman, SE,MM. 

 

 Penelitian ini bertujuan untuk menguji dan menganalisis (1) Pengaruh 

perceived personalization terhadap penghindaran iklan pada pengguna YouTube 

non-premium; (2) Pengaruh perceived intrusiveness terhadap penghindaran iklan 

pada pengguna YouTube non-premium; (3) Pengaruh perceived goal impediment 

terhadap penghindaran iklan pada pengguna YouTube non-premium. 

 Penelitian ini menggunakan pendekatan kuantitatif dengan variabel 

Perceived Personalization, Perceived Intrusiveness, Perceived Goal Impediment, 

dan Penghindaran Iklan. Populasi dalam penelitian ini adalah Generasi Z pengguna 

YouTube Non-Premium di Kota Banjarmasin. Penelitian ini menggunakan teknik 

Non-Probability Sampling melalui metode Purposive Sampling. Sebanyak 125 

responden terlibat, data dikumpulkan melalui penyebaran kuesioner dan dianalisis 

menggunakan teknik regresi linier berganda menggunakan program IBM SPSS 26. 

 Hasil penelitian ini menunjukkan bahwa: (1) Perceived Personalization 

berpengaruh negatif dan signifikan terhadap Penghindaran Iklan pada pengguna 

YouTube non-premium di Kota Banjarmasin; (2) Perceived Intrusiveness 

berpengaruh positif dan signifikan terhadap Penghindaran Iklan pada pengguna 

YouTube non-premium di Kota Banjarmasin; (3) Perceived Goal Impediment 

berpengaruh positif dan signifikan terhadap Penghindaran Iklan pada pengguna 

YouTube non-premium di Kota Banjarmasin. 

 

Kata Kunci: Penghindaran Iklan, Perceived Personalization, Perceived 

Intrusiveness, Perceived Goal Impediment, Pemasaran. 
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ABSTRACT 

Siti Patimah. 2026. The Influence of Perceived Personalization, Perceived 

Intrusiveness, and Perceived Goal Impediment on Ad Avoidance among Non-

Premium YouTube Users (A Study of Generation Z in Banjarmasin City). 

Advisor: Sudirwo, SE,MM; Examiner I: Drs. H. Ikhwan Faisal, M.Si, Ak, CA; 

Examiner II: M. Yudy Rachman, SE,MM. 

 

 This study aims to examine and analyze: (1) the influence of perceived 

personalization on ad avoidance among non-premium YouTube users; (2) the 

influence of perceived intrusiveness on ad avoidance among non-premium YouTube 

users; and (3) the influence of perceived goal impediment on ad avoidance among 

non-premium YouTube users. 

 This study employed a quantitative approach with the variables of Perceived 

Personalization, Perceived Intrusiveness, Perceived Goal Impediment, and Ad 

Avoidance. The population of this study consisted of Generation Z non-premium 

YouTube users in Banjarmasin City. The study used a non-probability sampling 

technique through the purposive sampling method. A total of 125 respondents 

participated in this study. Data were collected through questionnaire distribution 

and analyzed using multiple linear regression with IBM SPSS 26. 

 The results indicate that: (1) Perceived Personalization has a negative and 

significant influence on Ad Avoidance among non-premium YouTube users in 

Banjarmasin City; (2) Perceived Intrusiveness has a positive and significant 

influence on Ad Avoidance among non-premium YouTube users in Banjarmasin 

City; and (3) Perceived Goal Impediment has a positive and significant influence 

on Ad Avoidance among non-premium YouTube users in Banjarmasin City. 

 

Keywords: Ad Avoidance, Perceived Personalization, Perceived Intrusiveness, 

Perceived Goal Impediment, Marketing. 
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