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ABSTRACT 

Sausan, The Influence of Social Media Use and Traveling Motivation on Intention 

to Return to Batakan Baru Beach and Perceived Destination Image as a Mediating 

Variable. Laila Refiana Said (Supervisor). 

This research aims to analyze the influence of using social media on 

intention to revisit. To analyze the influence of travel motivation on intention to 

travel again. To analyze the mediating influence of Perceived Destination Image 

between the relationship between social media use and intention to travel again 

and to analyze the mediation of Perceived Destination Image between the 

relationship between travel motivation and intention to travel again. 

This research method uses a questionnaire with 70 visitors to Batakan Baru 

Beach as a sample. Variable measurement uses the Likert scale technique with a 

weight scale from 1 to 5 and to test the level of significance using the path 

coefficient processed with the SmartPLS program. 

The results of the study concluded that there is an influence of the use of 

social media on intention to travel again. Traveling motivation influences intention 

to travel again. Perceived Destination Image does not mediate the influence of 

Social Media Use on Intention to Travel Again. Perceived Destination Image does 

not mediate the influence of Traveling Motivation on Intention to Travel Again to 

Batakan Baru Beach, South Kalimantan Province. 

 

Keywords: Use of Social Media, Traveling Motivation, Perceived Destination 

Image, Intention to Travel Again. 

 

 

 



ABSTRAK 

Sausan, Pengaruh Penggunaan Media Sosial dan Motivasi Traveling terhadap Niat 

Berwisata Kembali Ke Pantai Batakan Baru Dan Perceived Destination Image 

sebagai Variabel Mediasi. Laila Refiana Said (Pembimbing). 

Penelitian ini bertujuan untuk menganalisis pengaruh penggunaan media 

sosial terhadap niat berwisata kembali. Untuk menganalisis pengaruh motivasi 

traveling terhadap Niat berwisata kembali. Untuk menganalisis mediasi pengaruh 

Perceived destination image antara hubungan penggunaan media sosial dan niat 

berwisata kembali dan menganalisis mediasi Perceived destination image antara 

hubungan Motivasi traveling dan Niat berwisata kembali. 

Metode penelitian ini menggunakan kuesioner dengan 70 pengunjung Pantai 

Batakan Baru sebagai sampel. Pengukuran variabel menggunakan teknik Skala 

Likert dengan skala bobot dari 1 sampai 5 dan untuk menguji tingkat signifikansi 

menggunakan path Coefisien diolah dengan Program SmartPLS. 

Hasil penelitian menyimpulkan bahwa terdapat pengaruh Penggunaan Media 

Sosial terhadap Niat Berwisata Kembali, Motivasi Traveling berpengaruh terhadap 

Niat Berwisata Kembali. Perceived Destination Image tidak memediasi pengaruh 

terhadap Penggunaan Media Sosial terhadap Niat Berwisata Kembali. Perceived 

Destination Image tidak memediasi pengaruh terhadap Motivasi Traveling terhadap 

Niat Berwisata Kembali ke Pantai Batakan Baru Provinsi Kalimantan Selatan. 

 

Kata Kunci: Penggunaan Media Sosial, Motivasi Traveling, Perceived Destination 

Image, Niat Berwisata Kembali. 
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