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ABSTRAK 

 

Mutia Suciana, 2023. Pengaruh Online Customer Review dan Online Customer 

Rating terhadap Keputusan Pembelian melalui Marketplace Shopee (Studi pada 

Mahasiswa FISIP ULM). Pembimbing: Saladin Ghalib. 

 

Tujuan penelitian ini adalah untuk mengetahui pengaruh online customer review 

dan online customer rating terhadap keputusan pembelian melalui Marketplace 

Shopee pada Mahasiswa FISIP ULM. 

 

Penelitian yang dilakukan adalah jenis penelitian asosiatif dengan pendekatan 

kuantitatif. Menggunakan quota sampling sebagai teknik pengambilan sampelnya. 

Data dikumpulkan dengan menggunakan kuesioner yang disebar melalui google 

form. Analisis data menggunakan regresi berganda. Pengujian hipotesis 

menggunakan uji t dan uji F pada taraf signifikansi 5%.  

 

Hasil penelitian ini didapatkan bahwa online customer review dan online customer 

rating secara parsial berpengaruh terhadap keputusan pembelian. Secara simultan 

online customer review dan online customer rating berpengaruh terhadap keputusan 

pembelian dengan determinasi sebesar 42,7%. 

 

Kata kunci:  Online customer review, Online customer rating, Keputusan 

Pembelian 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

ABSTRACT 
 

Mutia Suciana, 2023. The Influence of Online Customer Reviews and Online 

Customer Ratings on Purchasing Decisions by Mean of Marketplace Shopee (Case 

Study on College Students of FISIP ULM). Saladin Ghalib as Advisor. 

 

Objective: To find out the effect of Online Customer Reviews and Online Customer 

Ratings on Purchasing Decisions by Mean of Marketplace Shopee (on College 

Students of FISIP ULM. 

 

Method: This research include an associative research type with quantitative 

approach. Using quota sampling as a sampling technique. Data was collected using 

a questionnaire distributed via google form. Data analysis was using multiple 

regression approach. Hypothesis test was using t test and F test at a significance 

level of 5%. 

 

Result: It was found that online customer reviews and online customer ratings 

partially influence purchasing decisions. Furthermore, Simultaneously, online 

customer reviews and online customer ratings affect purchasing decisions 

with  determination of 42.7%. 

 

Key words:  Online customer review, Online customer rating, purchasing 

decision  
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