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ABSTRAK 

Pengaruh Harga dan Gaya Hidup Terhadap Keputusan Pembelian Fore 

Coffee Pada Generasi Z di Kota Banjarmasin, di bawah bimbingan: Rizki Muslim 

Hidayat. 

Penelitian ini bertujuan untuk mengetahui pengaruh Harga dan Gaya Hidup 

terhadap Keputusan Pembelian Fore Coffee pada Generasi Z di Kota Banjarmasin. 

Penelitian ini menggunakan pendekatan kuantitatif dengan desain survei. 

Sampel sebanyak 100 orang yang berdomisili di kota Banjarmasin, data 

dikumpulkan dengan kuesioner dan dianalisis dengan regresi linear berganda. 

Hasil Penelitian ini menunjukkan bahwa Harga berpengaruh signifikan 

terhadap keputusan pembelian Fore Coffee pada generasi z di Kota Banjarmasin, 

Gaya Hidup berpengaruh signifikan terhadap keputusan pembelian Fore Coffee 

pada generasi z di Kota Banjarmasin. Secara simultan Harga dan Gaya Hidup 

berpengaruh signifikan terhadap keputusan pembelian Fore Coffee pada generasi z 

di Kota Banjarmasin. 

Kata Kunci: Harga, Gaya Hidup, dan Keputusan Pembelian.  

  

  



  

 

ABSTARCT 

The Influence of Price and Lifestyle on Fore Coffee Purchasing Decisions 

of Generation Z in Banjarmasin City, under the guidance of: Rizki Muslim Hidayat. 

This study aims to determine the influence of Price and Lifestyle on Fore 

Coffee Purchasing Decisions among Generation Z in Banjarmasin City. 

This study uses a quantitative approach with a survey design. A sample of 

100 people domiciled in the city of Banjarmasin, data were collected by 

questionnaire and analyzed by multiple linear regression. 

The results of this study indicate that Price has a significant effect on Fore 

Coffee purchasing decisions for generation z in Banjarmasin City, Lifestyle has a 

significant effect on Fore Coffee purchasing decisions for generation z in 

Banjarmasin City. Simultaneously, Price and Lifestyle have a significant effect on 

Fore Coffee purchasing decisions for generation z in Banjarmasin City.  

Keywords: price, lifestyle, and purchasing decisions. 
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