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ABSTRACT 

Denny Riyadi (2026). Analysis of the Effects of Sales Growth, Net Profit Margin, 

and Debt to Equity Ratio on Profit Growth, with Firm Size as a Moderating 

Variable (A Study of Companies in the Consumer Non-Cyclicals Sector Listed on 

the Indonesia Stock Exchange for the Period 2022–2025).  

Advisor: Ayu Oktaviani, S.E., M.Si., Ak, CA 

This study aims to examine and analyze the effects of sales growth, net profit 

margin, and debt to equity ratio on profit growth, with firm size serving as a 

moderating variable proxied by the natural logarithm of total sales. The study was 

conducted on companies in the consumer non-cyclicals sector listed on the 

Indonesia Stock Exchange for the period 2022–2025. 

The study population consisted of 132 companies in the consumer non-

cyclicals sector listed on the Indonesia Stock Exchange from 2022 to 2025. The 

sample was selected using purposive sampling based on specific criteria, resulting 

in 66 companies with a 4 year observation period and a total of 264 observations. 

The study employed a quantitative approach and utilized secondary data for data 

collection. The analytical methods used were multiple regression analysis and 

Moderated Regression Analysis (MRA) using IBM SPSS Statistics 26.  

The results of the study indicate that sales growth and net profit margin 

have an impact on profit growth, whereas the debt to equity ratio does not affect 

profit growth. Firm size, measured using the natural logarithm of sales, was found 

to moderate the relationship between net profit margin and profit growth but did 

not moderate the relationship between sales growth and the debt to equity ratio and 

profit growth. 

Keywords: Sales Growth, Net Profit Margin, Debt to Equity Ratio, Profit Growth, 

Firm Size
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ABSTRAKSI 

Denny Riyadi (2026). Analisis Pengaruh Pertumbuhan Penjualan, Net Profit 

Margin, dan Debt to Equity Ratio Terhadap Pertumbuhan  Laba Dengan Ukuran 

Perusahaan Sebagai Variabel  Moderasi (Studi Perusahaan Sektor Consumer  Non-

Cyclicals Yang Terdaftar Di Bursa Efek Indonesia Periode 2022-2025).  

Pembimbing: Ayu Oktaviani, S.E., M.Si., Ak, CA 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh 

pertumbuhan penjualan, net profit margin, dan debt to equity ratio terhadap 

pertumbuhan  laba dengan ukuran perusahaan sebagai variabel  moderasi yang 

diproksikan melalui logaritma natural total penjualan. Penelitian dilakukan pada 

perusahaan sektor consumer non-cyclicals yang terdaftar di Bursa Efek Indonesia  

periode 2022-2025. 

Populasi penelitian terdiri dari 132 perusahaan sektor consumer non-

cyclicals yang terdaftar di  Bursa Efek Indonesia tahun 2022-2025.  Sampel dipilih 

menggunakan  metode purposive sampling berdasarkan kriteria tertentu sehingga 

memperoleh 66 perusahaan dengan periode observasi selama 4 tahun dan 

menghasilkan sebanyak 264 jumlah pengamatan. Penelitian menggunakan 

pendekatan kuantitatif dan teknik pengumpulan data dengan data sekunder.  Metode 

analisis yang digunakan adalah analisis regresi berganda  dan  Moderated 

Regression Analysis (MRA) melalui program IBM SPSS Statistic 26. 

Hasil penelitian menunjukkan bahwa pertumbuhan penjualan dan net profit 

margin berpengaruh terhadap pertumbuhan laba, sedangkan debt to equity ratio 

tidak berpengaruh terhadap pertumbuhan laba. Ukuran perusahaan yang diukur 

melalui logaritma natural penjualan terbukti mampu memoderasi hubungan 

pengaruh  net profit margin terhadap pertumbuhan laba namun tidak mampu 

memoderasi hubungan pengaruh pertumbuhan penjualan dan debt to equity ratio 

terhadap pertumbuhan laba. 

Kata Kunci: Pertumbuhan Penjualan, Net Profit Margin, Debt to Equity Ratio, 

Pertumbuhan Laba, Ukuran Perusahaan
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