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ABSTRACT

Dalilati Min Saraya, Interaction between Corporate Social Responsibility,
Economic Value Added and Market Value Added ((Study on Plantation Companies
in the Indonesia Stock Exchange 2013-2017), Dr. Meina Wulansari Yusniar, SE.,
M.Sc (Main Advisor) and Dr. Dian Masita Dewi, SE., M.M (Advisor). This study
aims to determine and analyze the effect of corporate social responsibility as an
independent variable on economic value added and market value added as the
dependent variable and the relationship of corporate social responsibility with
economic value added and market value added. The study population was 17
companies included in the type of plantation company in the observation period for
5 (five) years, namely from 2013 - 2017. This study used a purposive sampling
technique to determine the research sample. The type of data used is quantitative
data. The data collection method used is the archival strategy. The method used to
analyze the data is to use simple linear regression with the classic assumption test
and to test the hypothesis proposed using the statistical test t and Spearman
correlation analysis is processed with SPSS version 25. The results of the study
concluded that there was no effect of corporate social responsibility on economic
value added and market value added, and no relationship was found between

corporate social responsibility and economic value added and market value added.

Keywords : Corporate Social Responsibility, Economic Value Added, Market
Value Added
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ABSTRAK

Dalilati Min Saraya, Interaksi antara Corporate Social Responsibility,
Economic Value Added Dan Market Value Added (Studi Pada Perusahaan
Perkebunan Di Bursa Efek Indonesia Tahun 2013-2017), Dr. Meina Wulansari
Yusniar, SE., M.Si (Pembimbing Utama) dan Dr. Dian Masita Dewi, SE., M.M
(Pembimbing). Penelitian ini bertujuan untuk mengetahui dan menganalisis
pengaruh corporate social responsibility sebagai variabel independen terhadap
economic value added dan market value added sebagai variabel dependen serta
hubungan corporate social responsibility dengan economic value added dan
market value added. Populasi penelitian adalah 17 perusahaan yang termasuk dalam
jenis perusahaan perkebunan dalam periode pengamatan selama 5 (lima) tahun
yaitu dari tahun 2013 — 2017. Penelitian ini menggunakan teknis purposive
sampling untuk menentukan sampel penelitian. Jenis data yang dipergunakan
adalah data kuantitatif. Metode pengumpulan data yang dipergunakan adalah
strategi arsip (archival). Metode yang digunakan untuk menganalisis data adalah
dengan menggunakan regresi linier sederhana dengan uji asumsi klasik dan untuk
menguji hipotesis yang diajukan menggunakan uji statistk t serta dan analisis
korelasi spearman diolah dengan Program SPSS versi 25. Hasil penelitian
menyimpulkan bahwa tidak ada pengaruh dari corporate social responsibility
terhadap economic value added dan market value added, serta tidak ditemukan
adanya hubungan antara corporate social responsibility dengan economic value
added dan market value added.

Kata kunci : Corporate Social Responsibility, Economic Value Added, Market
Value Added
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