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ABSTRACT

M. Galih Fajariano (2026), The Effect of E-Commerce Usage and Digital Literacy
on the Performance of Culinary MSMEs in Banjarbaru with Competitive
Advantage as a Mediating Variable.

Advisor: Ahmad Rifani

This study aims to analyze the influence of e-commerce use and digital literacy on
the performance of culinary MSMEs in Banjarbaru, with competitive advantage as
a mediating variable. This study employed a quantitative method with a survey
approach. The sampling technique used purposive sampling, with 170 respondents
from culinary MSMEs in Banjarbaru City. Data were collected through a
questionnaire using a Likert scale and analyzed using Partial Least Squares-
Structural Equation Modeling (PLS-SEM).

The results show that e-commerce use has a positive but insignificant effect on
MSME performance. Digital literacy also has a positive but insignificant effect on
MSME performance. Conversely, e-commerce use has a positive and significant
effect on competitive advantage. Digital literacy has a positive and significant effect
on competitive advantage. Competitive advantage has a positive and significant
effect on MSME performance. Furthermore, competitive advantage has been shown
to positively and significantly mediate the effect of e-commerce use on MSME
performance. Competitive advantage also positively and significantly mediates the
effect of digital literacy on the performance of culinary MSMEs in Banjarbaru.

The findings of this study indicate that improving the performance of culinary
MSMEs cannot be achieved directly through the use of e-commerce and digital
literacy, but rather through the creation of competitive advantages that can
increase added value, differentiation, and business competitiveness amidst
increasingly tight business competition.

Keywords: E-Commerce Usage, Digital Literacy, Competitive Advantage, MSME
Performance
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ABSTRAK

M. Galih Fajariano (2026), Pengaruh Penggunaan E-Commerce dan Literasi Digital
terhadap Kinerja UMKM Kuliner di Banjarbaru dengan Keunggulan Bersaing
sebagai Variabel Mediasi.

Dosen Pembimbing: Ahmad Rifani

Penelitian ini bertujuan untuk menganalisis pengaruh penggunaan e-commerce dan
literasi digital terhadap kinerja UMKM kuliner di Banjarbaru dengan keunggulan
bersaing sebagai variabel mediasi. Penelitian ini menggunakan metode kuantitatif
dengan pendekatan survei. Teknik pengambilan sampel menggunakan purposive
sampling dengan jumlah responden sebanyak 170 pelaku UMKM kuliner di Kota
Banjarbaru. Data dikumpulkan melalui kuesioner menggunakan skala Likert dan
dianalisis menggunakan metode Partial Least Squares-Structural Equation
Modeling (PLS-SEM).

Hasil penelitian menunjukkan bahwa penggunaan e-commerce berpengaruh positif
namun tidak signifikan terhadap kinerja UMKM. Literasi digital juga berpengaruh
positif namun tidak signifikan terhadap kinerja UMKM. Di sisi lain, penggunaan e-
commerce berpengaruh positif dan signifikan terhadap keunggulan bersaing.
Literasi digital berpengaruh positif dan signifikan terhadap keunggulan bersaing.
Keunggulan bersaing berpengaruh positif dan signifikan terhadap kinerja UMKM.
Selain itu, keunggulan bersaing terbukti mampu memediasi secara positif dan
signifikan pengaruh penggunaan e-commerce terhadap kinerja UMKM.
Keunggulan bersaing juga mampu memediasi secara positif dan signifikan
pengaruh literasi digital terhadap kinerja UMKM kuliner di Banjarbaru.

Temuan penelitian ini menunjukkan bahwa peningkatan kinerja UMKM kuliner
tidak dapat dicapai secara langsung melalui penggunaan e-commerce dan literasi
digital, melainkan melalui penciptaan keunggulan bersaing yang mampu
meningkatkan nilai tambah, diferensiasi, serta daya saing usaha di tengah
persaingan bisnis yang semakin ketat.

Kata Kunci: Penggunaan E-Commerce, Literasi Digital, Keunggulan Bersaing,
Kinerja UMKM
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