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ABSTRAK 

 Kiranti Dwi Putri, 2110412220044, 2025. Pengaruh Harga, Kualitas Produk 

dan Kepercayaan Merek Terhadap Loyalitas Pelanggan Produk Merek Jims Honey 

di Kota Banjarbaru, di bawah bimbingan : Maryono. 

 Penelitian ini bertujuan menguji pengaruh secara parsial dan simultan 

variabel harga, kualitas produk dan kepercayaan merek terhadap loyalitas 

pelanggan produk merek Jims Honey di Kota Banjarbaru. Pendekatan penelitian 

yang digunakan yaitu pendekatan kuantitatif. Sampel yang diambil sebanyak 100 

responden dengan teknik accidental sampling, dengan pengumpulan data 

menggunakan kuesioner dan analisis data menggunakan regresi linier berganda 

dibantu IBM SPSS statistik versi 30.  

 Hasil penelitian menunjukkan bahwa harga berpengaruh signifikan secara 

parsial terhadap loyalitas pelanggan, kualitas produk berpengaruh signifikan secara 

parsial terhadap loyalitas pelanggan, kepercayaan merek berpengaruh signifikan 

secara parsial terhadap loyalitas pelanggan. secara simultan harga, kualitas produk 

dan kepercayaan merek berpengarh signifikan terhadap loyalitas pelanggan produk 

merek Jims Honey di Kota Banjarbaru. 

Kata Kunci: Harga, Kualitas Produk, Kepercayaan Merek, Loyalitas Pelanggan 
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ABSTRACT 

 Kiranti Dwi Putri, 2110412220044, 2025. The Influence of Price, Product 

Quality and Brand Trust on Customer Loyalty of Jims Honey Brand Products in 

Banjarbaru City, under the guidance of: Maryono. 

 This study aim to examine the partial and simultaneous influence of price 

variables, product quality and brand trust on customer loyalty of Jims Honey brand 

products in Banjarbaru City. The research approach used is a quantitative 

approach. The sample taken was 100 respondents with accidental sampling 

technique, with data collection using questionnaires and data analysis using 

multiple linear regression assisted by IBM SPSS statistics version 30. 

 The results showed that price had a significant partial effect on customer 

loyalty, product quality had a significant partial effect on customer loyalty, brand 

trust had a significant partial effect on customer loyalty. Simultaneously, price, 

product quality and brand trust had a significant effect on customer loyalty of Jims 

Honey brand products in Banjarbaru City. 

Keywords: Price, Product Quality, Brand Trust, Customer Loyalty 
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