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ABSTRAK 

Ahmad Wiryawan Dhia Pratama (2025), Pengaruh Dynamic Marketing 
Capability Terhadap Competitive Advantage pada Coffee Shop di Banjarmasin. 
Pembimbing: Akhmad Supriyanto. 

 
Penelitian ini dilakukan untuk mengetahui: (1) pengaruh sensing capability 

terhadap competitive advantage pada coffee shop Banjarmasin, (2) pengaruh seizing 
capability terhadap competitive advantage pada coffee shop Banjarmasin, (3) 
pengaruh reconfiguring capability terhadap competitive advantage pada coffee 
shop Banjarmasin.  

 
Populasi dalam penelitian ini adalahpemilik atau pengelola coffee shop di 

Banjarmasin. Jumlah responden sebanyak 40 pemilik atau pengelola. Teknik 
pengambilan sampel yang digunakan adalah purposive sampling. Penelitian ini 
menggunakan teknik analisis data yaitu regresi linear berganda. 

 
Penelitian ini memberikan hasil yaitu sensing capability berpengaruh positif 

dan signifikan terhadap competitive advantage pada coffee shop Banjarmasin, 
seizing capability berpengaruh positif dan tidak signifikan terhadap competitive 
advantage pada coffee shop Banjarmasin, dan reconfiguring capability 
berpengaruh positif dan signifikan terhadap competitive advantage pada coffee shop 
Banjarmasin. 
 
Kata Kunci: Dynamic Marketing Capability, Sensing Capability, Seizing 

Capability, Reconfiguring Capabilit, Competitive advantage  
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ABSTRACT 
 

Ahmad Wiryawan Dhia Pratama (2025), The Influence of Dynamic 
Marketing Capability on Competitive Advantage in Coffee Shops in 
Banjarmasin. Supervisor: Akhmad Supriyanto. 
 
 

This study aims to determine: (1) the effect of sensing capability on 
competitive advantage in coffee shops in Banjarmasin, (2) the effect of seizing 
capability on competitive advantage in coffee shops in Banjarmasin, and (3) the 
effect of reconfiguring capability on competitive advantage in coffee shops in 
Banjarmasin. 

The population in this study consists of coffee shop owners or managers in 
Banjarmasin. A total of 40 owners or managers were selected as respondents using 
purposive sampling. The data analysis technique used in this study is multiple linear 
regression. 

The results of this study show that sensing capability has a positive and 
significant effect on competitive advantage in coffee shops in Banjarmasin, seizing 
capability has a positive but not significant effect, and reconfiguring capability has 
a positive and significant effect on competitive advantage. 

 
 
Keywords: Dynamic Marketing Capability, Sensing Capability, Seizing 

Capability, Reconfiguring Capabilit, Competitive advantage  
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