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ABSTRACT 

 

Elma Diva Vania (2025). The Influence of Fashion Involvement, Frugality, 

and Status Consumption on Thrifting Purchase Intention among Generation Z. 

Advisor: M. Riza Firdaus 

The phenomenon of thrifting or buying used clothes is again a popular 

trend, especially among Generation Z. This study aims to determine the influence 

of fashion involvement, frugality, and status consumption on thrifting purchase 

intention among Generation Z Indonesia. 

The method used is quantitative with purposive sampling technique. Data 

was collected through distributing online questionnaires to 100 Generation Z 

respondents from various regions in Indonesia. The data analysis technique used is 

multiple linear regression with the help of SPSS software version 27. 

The results showed that the three independent variables, namely fashion 

involvement, frugality, and status consumption, had a positive and significant effect 

on thrifting purchase intention.  Generation Z who have high involvement in fashion 

tend to actively follow trends and choose thrifting as a form of self-expression. 

Meanwhile, a frugal lifestyle encourages them to look for economical purchasing 

alternatives, and status consumption encourages them to choose branded products 

at more affordable prices through thrifting. 

Keywords: Fashion Involvement, Frugality, Status Consumption, Purchase 

Intention, Thrifting, Generation Z.  
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ABSTRAK 

 

Elma Diva Vania (2025). Pengaruh Fashion Involvement, Frugality, dan 

Status Consumption Terhadap Minat Beli Thrifting pada Generasi Z. 

Pembimbing: M. Riza Firdaus 

Fenomena thrifting atau membeli pakaian bekas kembali menjadi tren yang 

digemari, terutama di kalangan Generasi Z. Penelitian ini bertujuan untuk 

mengetahui pengaruh fashion involvement, frugality, dan status consumption 

terhadap minat beli produk thrifting pada Generasi Z di Indonesia. 

Metode yang digunakan adalah kuantitatif dengan teknik purposive 

sampling. Data dikumpulkan melalui penyebaran kuesioner online kepada 100 

responden Generasi Z dari berbagai wilayah di Indonesia. Teknik analisis data yang 

digunakan adalah regresi linear berganda dengan bantuan software SPSS versi 27. 

Hasil penelitian menunjukkan bahwa ketiga variabel independen, yaitu 

fashion involvement, frugality, dan status consumption, berpengaruh secara positif 

dan signifikan terhadap minat beli thrifting. Generasi Z yang memiliki keterlibatan 

tinggi dalam fashion cenderung aktif mengikuti tren dan memilih thrifting sebagai 

bentuk ekspresi diri. Sementara itu, gaya hidup hemat mendorong mereka mencari 

alternatif pembelian yang ekonomis, dan orientasi pada status mendorong mereka 

memilih produk branded dengan harga lebih terjangkau melalui thrifting. 

Kata Kunci: Fashion Involvement, Frugality, Status Consumption, Minat 

Beli, Thrifting, Generasi Z. 
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