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ABSTRACT

Ardi Arfian (2024). The Effect of Perceived Usefulness and E-Trust on E-
Satisfaction and its Impact on Repurchase Intention (Study on DANA E-Wallet
Users in Banjarmasin City). Advisor: Siti Aliyati Al Bushairi.

This study aims to: (1) Know and analyze the effect of Perceived
Usefulness on E-Satisfaction. (2) Knowing and analyzing the effect of Perceived
Usefulness on Repurchase Intention. (3) Knowing and analyzing the effect of E-
Trust on E-Satisfaction. (4) Knowing and analyzing the effect of E-Trust on
Repurchase Intention. (5) Knowing and analyzing the effect of E-Satisfaction on
Repurchase Intention.

This research is quantitative research with the type of researh being
ecplanatory research. Respondents in this study were Banjarmasin people who
had used the DANA e-wallet and were at least 17 years old. Data was collected
from 150 respondents. The sampling technique used in this study was purposive
sampling. The data analysis technique uses SEM-PLS.

This study found (1) Perceived Usefulness has a positive and significant
effect on E-Satisfaction, (2) Perceived Usefulness has no significant effect on
Repurchase Intention, (3) E-Trust has a positive and significant effect on E-
Satisfaction, (4) E-Trust has a positive and significant effect on Repurchase
Intention, (5) E-Satisfaction has a positive and significant effect on Repurchase
Intention.

Keywords : Perceived Usefulness, E-Trust, E-Satisfaction, Repurchase Intention.
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ABSTRAKSI

Ardi Arfian (2024). Pengaruh Perceived Usefulness dan E-Trust terhadap E-
Satisfaction dan Dampaknya pada Repurchase Intention (Studi pada Pengguna E-
Wallet DANA di Kota Banjarmasin). Pembimbing : Siti Aliyati Al Bushairi.

Penelitian ini bertujuan untuk: (1) Mengetahui dan menganalisis pengaruh
Perceived Usefulness terhadap E-Satisfaction. (2) Mengetahui dan menganalisis
pengaruh Perceived Usefulness terhadap Repurchase Intention. (3) Mengetahui
dan menganalisis pengaruh E-Trust terhadap E-Satisfaction. (4) Mengetahui dan
menganalisis pengaruh E-Trust terhadap Repurchase Intention. (5) Mengetahui
dan menganalisis pengaruh E-Satisfaction terhadap Repurchase Intention.

Penelitian ini merupakan penelitian kuantitatif dengan jenis penelitian
esplanatory research. Responden dalam penelitian ini adalah masyarakat
Banjarmasin yang pernah menggunakan e-wallet DANA dan berusia minimal 17
tahun. Data dikumpulkan dari 150 responden. Teknik pengambilan sampel yang
digunakan dalam penelitian ini adalah purposive sampling. Teknik analisis data
menggunakan SEM-PLS.

Studi ini menemukan (1) Perceived Usefulness berpengaruh positif dan
signifikan terhadap E-Satisfaction, (2) Perceived Usefulness tidak berpengaruh
signifikan terhadap Repurchase Intention, (3) E-Trust berpengaruh positif dan
signifikan terhadap E-Satisfaction, (4) E-Trust berpengaruh positif dan signifikan
terhadap Repurchase Intention, (5) E-Satisfaction berpengaruh positif dan
signifikan terhadap Repurchase Intention.

Kata Kunci : Perceived Usefulness, E-Trust, E-Satisfaction, Repurchase
Intention.
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