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ABSTRAK

Indah Sari Fitriyyah, 1810414620020, Penerapan Integrated Marketing
Communication Khadeeja Home Solution Melalui Media Sosial Instagram
@khadeeja_homesolution dibimbing oleh Astinana Yuliarti.

Dunia bisnis saat ini menghadapi persaingan yang semakin sengit. Untuk
membangun dan memasarkan suatu produk, kunci utamanya terletak pada
komunikasi efektif. Sebagaimana Khadeeja Home Solution menggunakan
Integrated Marketing Communication (IMC) untuk memasarkan penjualan di
media online khususnya di Instagram. Penelitian ini bertujuan untuk mengetahui
bagaimana penerapan integrated marketing communication khadeeja home solution
melalui media sosial instagram @khadeeja_homesolution.

Metode penelitian ini menggunakan metode penelitian kualitatif dengan tipe
penelitian deskriptif kualititatif. Informan dalam penelitian ini yaitu manager
marketing, tim marketing, admin Instagram dan customer. Teknik pengumpulan
data menggunakan teknik observasi, wawancara dan dokumentasi dan di analisis
menggunakan analisis secara deskriptif kualititatif.

Hasil penelitian menunjukkan bahwa penerapan Integrated Marketing
Communication (IMC)  pada  Instagram @khadeeja_homesolution,  dapat
disimpulkan bahwa Khadeeja Home Solution telah menjalankan strategi
komunikasi pemasaran yang relatif terintegrasi dan efektif, khususnya dalam hal
pemasaran langsung (direct marketing) via live streaming, promosi penjualan (sales
promotion) yang terstruktur dan beragam, serta aktivitas public relations yang
berfokus pada pembangunan komunitas dan citra positif. Namun, integrasi tersebut
belum sepenuhnya optimal, terutama pada aspek personal selling yang masih
terpisah dari platform Instagram, serta penggunaan iklan (adversiting) berbayar
yang belum strategis dan berbasis data secara konsisten. Secara keseluruhan,
kekuatan utama Khadeeja terletak pada internet marketing yang menggunakan
konten digital yang kreatif, interaktif, dan sesuai dengan kebutuhan pelanggan,
yang berhasil membangun engagement dan mendorong minat beli.

Kata Kunci : Integrated Marketing Communication, Media Sosial, Instagram.



ABSTRACT

Indah Sari Fitriyyah, 1810414620020, Implementation of Integrated Marketing
Communication for Khadeeja Home Solution through Instagram Social Media
@khadeeja_homesolution, supervised by Astinana Yuliarti,

Today's business world faces increasingly fierce competition. Effective
communication is key to building and marketing a product. Khadeeja Home
Solution uses Integrated Marketing Communication (IMC) to promote sales online,
particularly on Instagram.

This study aims to determine how Khadeeja Home Solution implements
integrated marketing communication through Instagram social media
@khadeeja_homesolution.

This research method uses qualitative research with a descriptive qualitative
approach. Informants in this study were the marketing manager, marketing team,
Instagram admin, and customers. Data collection techniques used observation,
interviews, and documentation, and were analyzed using descriptive qualitative
analysis.

The results of the study indicate that the implementation of Integrated
Marketing Communication (IMC) on Instagram @khadeeja_homesolution, it can
be concluded that Khadeeja Home Solution has implemented a relatively integrated
and effective marketing communication strategy, especially in terms of direct
marketing via live streaming, structured and diverse sales promotions, and public
relations activities that focus on community building and positive image. However,
this integration is not yet fully optimal, especially in the personal selling aspect
which is still separate from the Instagram platform, as well as the use of paid
advertising which is not yet strategic and consistently data-based. Overall,
Khadeeja's main strength lies in internet marketing that uses creative, interactive,
and customer-oriented digital content, which has succeeded in building
engagement and encouraging purchasing interest.

Keywords: Integrated Marketing Communication, Social Media, Instagram.
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