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ABSTRAK 

Nela Rahmah, 2110412320015, 2025. Pengaruh Harga Dan Promo Gratis 

Ongkos Kirim Terhadap Keputusan Pembelian pada Marketplace Shopee. Dibawah 

bimbingan Bapak Fitriyadi. 

Shopee sebagai salah satu marketplace terpopuler di Indonesia, meanrik 

perhatian Generasi Z dengan berbagai strategi, di antaranya penawaran harga 

bersaing dan promo gratis ongkos kirim. Penelitian ini menggambarkan bagaimana 

pengaruh harga dan promo gratis ongkos kirim terhadap keputusan pembelian. 

Penelitian ini juga menguji secara parsial dan simultan pengaruh kedua variabel 

tersebut terhadap keputusan pembelian Generasi Z. 

Penelitian ini dilkakukan di Kota Banjarmasin dengan populasi Generasi Z 

berusia 17 hingga 28 tahun yang pernah melakukan pembelian melalui marketplace 

shopee. Jumlah sampel sebanyak 100 responden yang ditentukan menggunakan 

rumus Lemeshow. Pengambilan sampel dilakukan menggunakan teknik 

nonprobability sampling dengan pendekatan Insidental. Kuesioner digunakan 

sebagai instrumen pengumpulan data, dan analisis data dilakukan menggunakan 

regresi berganda. 

Hasil penelitian menunjukkan bahwa harga dan promo gratis ongkos kirim 

memiliki pengaruh positif terhadap keutusan pembelian. Artinya, semakin menarik 

harga dan promo yang ditaawarkan oleh shopee, maka semakin besar kemungkinan 

Generasi Z untuk melakukan pembelian melalui marketplcae tersebut. 

 

Kata kunci: Harga, Promo Gratis Ongkos Kirim, Keputusan Pembelian. 
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ABSTRACT 

Nela Rahmah, 2110412320015, 2025. The Influence of Price and Free 

Shipping Promotion on Purchase Decisions on the Shopee Marketplace. Supervised 

by Mr. Fitriyadi. 

Shopee, as one of the most popular marketplaces in Indonesia, attracts the 

attention of Generation Z through various strategies, including competitive pricing 

and free shipping promotions. This study explores the influence of price and free 

shipping promotions on purchase decisions. It also examines the partial and 

simultaneous effects of these two variables on the purchase decisions of Generation 

Z. 

This research was conducted in Banjarmasin City with a population 

consisting of Generation Z individuals aged 17 to 28 who have previously made 

purchases through the Shopee marketplace. The sample consisted of 100 

respondents determined using the Lemeshow formula. The sampling technique used 

was non-probability sampling with an incidental approach. A questionnaire was 

used as the data collection instrument, and data analysis was conducted using 

multiple regression. 

The results showed that price and free shipping promotions have a positive 

influence on purchase decisions. This means that the more attractive the prices and 

promotions offered by Shopee, the more likely Generation Z is to make purchases 

through the marketplace. 

 

Keywords: price, free shipping promotion, purchase decision 
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