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ABSTRAK

Mosa Kanaka Thaariq Tuska 2110414310046, 2025. Iklan Layanan
Masyarakat “Langkah Kecil Pijakan Kuat: Grow with Diva”. Di bawah
bimbingan Putri Ayu Hidayatur Rafiqoh.

Iklan Layanan Masyarakat (ILM) ini bertujuan untuk meningkatkan kesadaran
masyarakat tentang pentingnya pendidikan dan lingkungan inklusif anak
berkebutuhan khusus berkolaborasi dengan biro psikologi Banjarmasin Diva
HR Consulting. Project iklan ini dilatarbelakangi oleh kurangnya kesadaran
masyarakat terhadap pentingnya pendidikan inklusi khususnya bagi Anak
Berkebutuhan Khusus (ABK). Rancangan project ILM “Langkah Kecil,
Pijakan Kuat: Grow with Diva” disusun melalui teknik produksi yang meliputi
pengambilan footage video dan foto, yang selanjutnya diolah menjadi 2 bentuk
media audio visual dan media cetak berupa brosur. Tugas akhir ini
menggunakan metode desain pre-test dan post-test yang melibatkan insight
media sosial Instagram (@divahrconsulting dan @growwithdiva di
Banjarmasin sebagai responden. Hasil evaluasi menunjukkan pemahaman
masyarakat mengenai konsep inklusivitas meningkat memperoleh kategori
tinggi, yang terlihat dari peningkatan skor rata-rata antara pre-test dan post-test
serta hasil insight instagram meningkat setelah ILM tayang. Disimpulkan
bahwa kampanye yang dirancang berhasil. Tugas akhir ini memberikan
kontribusi penting terhadap literasi masyarakat mengenai pendidikan inklusif
bagi anak berkebutuhan khusus dan iklan layanan masyarakat diharapkan dapat
menjadi bentuk kontribusi nyata dalam bidang komunikasi, khususnya dalam
penyebaran edukasi dan penguatan ruang inklusi bagi anak berkebutuhan
khusus (ABK).

Kata Kunci: Anak berkebutuhan khusus, iklan layanan masyarakat,
inklusivitas, kesadaran masyarakat, media komunikasi.
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ABSTRACT

Mosa Kanaka Thaariq Tuska 2110414310046, 2025. Public Service
Announcement “Small Steps, Strong Foundation: Grow with Diva”. Under
the guidance of Putri Ayu Hidayatur Rafiqoh.

This Public Service Announcement (PSA) aims to increase public awareness
about the importance of education and an inclusive environment for children
with special needs in collaboration with the Banjarmasin psychology bureau
Diva HR Consulting. This advertising project is motivated by the lack of public
awareness of the importance of inclusive education, especially for Children
with Special Needs (ABK). The design of the PSA project "Small Steps, Strong
Footing: Grow with Diva" was compiled through production techniques that
include taking video and photo footage, which were then processed into 2 forms
of audio-visual media and print media in the form of brochures. This final
assignment uses a pre-test and post-test design method involving Instagram
social media insights @divahrconsulting and (@growwithdiva in Banjarmasin
as respondents. The evaluation results show that public understanding of the
concept of inclusivity has increased to a high category, as seen from the
increase in the average score between the pre-test and post-test as well as the
increased insight instagram results after the PSA aired. It was concluded that
the designed campaign was successful. This final assignment provides an
important contribution to public literacy regarding inclusive education for
children with special needs and public service announcements are expected to
be a form of real contribution in the field of communication, especially in the
dissemination of education and strengthening inclusive spaces for children
with special needs (ABK).

Keywords: Children with special needs, public service announcements,
inclusivity, public awareness, communication media.
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