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ABSTRACT

Safira Rizqgi Zulfifah (2024). Comparative Analysis of the Influence of
Merchandise Assortment, Store Environment, and Price on Purchase Intention for
Fashion Products at 3Second and Uniglo Retail Stores. Management Study
Program. Faculty of Economics and Business. Lambung Mangkurat University.
Advisorr: Muhammad Riza Firdaus.

This research aims to test and analyze (1) the influence of Merchandise
Assortment on Purchase Intention in fashion retail stores. (2) The influence of Store
Environment on Purchase Intention of fashion retail stores. (3) The influence of
Price on Purchase Intention of fashion retail stores. (4) Differences in Merchandise
Assortment, Store Environment, Price, and Purchase Intention at 3Second and
Uniglo fashion retail stores.

This research uses quantitative methods and collects data through
questionnaires distributed online. The population used in this research is
Generation Z in Banjarmasin City who have visited the 3Second or Uniglo fashion
retail stores in Banjarmasin. Sampling was carried out using a purposive sampling
technique of 100 respondents (50 3Second respondents and 50 Uniglo respondents)
with the following criteria: Generation Z in Banjarmasin aged 18-27 years, has
visited 3Second or Uniglo fashion retail stores in Banjarmasin. Research data were
analyzed using multiple regression analysis and the nonparametric Mann-Whitney
U test using SPSS 26 software.

The results of this research show that: (1) Merchandise Assortment does not
have a significant effect on Purchase Intention for fashion products. (2) Store
Environment does not have a significant effect on Purchase Intention for fashion
products. (3) Price has a positive and significant effect on Purchase Intention for
fashion products. (4) Merchandise Assortment, Store Environment, Price, and
Purchase Intention at 3Second and Uniglo stores do not have significant average
differences.

Keywords: Merchandise Assortment, Store Environment, Price, Purchase
Intention.



ABSTRAK

Safira Rizqi Zulfifah (2024). Analisis Komparasi Pengaruh Merchandise
Assortment, Store Environment, dan Price terhadap Purchase Intention Produk
Fashion di Toko Ritel 3Second dan Uniglo. Program Studi Manajemen. Fakultas
Ekonomi dan Bisnis. Universitas Lambung Mangkurat. Pembimbing: Muhammad
Riza Firdaus.

Penelitian ini bertujuan untuk menguji dan menganalisis (1) Pengaruh
Merchandise Assortment terhadap Purchase Intention toko ritel fesyen. (2)
Pengaruh Store Environment terhadap Purchase Intention toko ritel fesyen. (3)
Pengaruh Price terhadap Purchase Intention toko ritel fesyen. (4) Perbedaan
Merchandise Assortment, Store Environment, Price, dan Purchase Intention di toko
ritel fesyen 3Second dan Uniglo.

Penelitian ini menggunakan metode kuantitatif dan pengumpulan data
melalui kuesioner yang dibagikan secara online. Populasi yang digunakan dalam
penelitian ini adalah Generasi Z di Kota Banjarmasin yang sudah pernah
mengunjungi toko ritel fesyen 3Second atau Uniglo di Banjarmasin. Pengambilan
sampel dilakukan dengan teknik purposive sampling sebanyak 100 responden (50
responden 3Second dan 50 responden Uniglo) dengan kriteria: generasi Z di
Banjarmasin berusia 18-27 tahun, pernah mengunjungi toko ritel fesyen 3Second
atau Uniglo di Banjarmasin. Data penelitan dianalisis menggunakan analisis regresi
berganda dan uji nonparametrik test Mann-Whitneyy U menggunakan software
SPSS 26.

Hasil penelitian ini menunjukkan bahwa: (1) Merchandise Assortment tidak
berpengaruh signifikan terhadap Purchase Intention produk fesyen. (2) Store
Environment tidak berpengaruh signifikan terhadap Purchase Intention produk
fesyen. (3) Price berpengaruh positif dan signifikan terhadap Purchase Intention
produk fesyen. (4) Merchandise Assortment, Store Environment, Price, dan
Purchase Intention di toko 3Second dan Uniglo tidak terdapat perbedaan rata-rata
yang signifikan.

Kata kunci: Merchandise Assortment, Store Environment, Price, Purchase
Intention.
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