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ABSTRACT

Ahmad Farid Wajidi. The Influence of Online Customer Review, Online Customer
Rating, and Price Discount on Purchase Decisions of Shopee Application.
Supervisor: Ikhwan Faisal.

This research aims to analyze: (1) The Influence of Online Customer Review on
Purchase Decisions of Shopee Application, (2) The Influence of Online Customer
Rating on Purchase Decisions of Shopee Application, (3) The Influence of Price
Discount on Purchase Decisions of Shopee Application.

This type of research is quantitative research. The population and sample are at
least 18 years old, domiciled in Banjarmasin City, and had made purchases using
the Shopee application. Data was collected from 100 respondents. The sampling
technique used a non-probability sampling method with purposive sampling
technique. The data analysis technique uses multiple linear regression analysis
techniques.

The research results show that (1) Online Customer Review influence on Purchase
Decisions of Shopee Application, (2) Online Customer Rating influence on
Purchase Decisions of Shopee Application, (3) Price Discount influence on
Purchase Decisions of Shopee Application.

Keywords: Online Customer Review, Online Customer Rating, Price Discount,
Purchase Decisions.



ABSTRAK

Ahmad Farid Wajidi. Pengaruh Online Customer Review, Online Customer
Rating, dan Price Discount terhadap Keputusan Pembelian pada Aplikasi Shopee.
Pembimbing: Ikhwan Faisal.

Penelitian ini bertujuan untuk menganalisis: (1) Pengaruh Online Customer Review
terhadap Keputusan Pembelian pada aplikasi Shopee, (2) Pengaruh Online
Customer Rating terhadap Keputusan Pembelian pada aplikasi Shopee, (3)
Pengaruh Price Discount terhadap Keputusan Pembelian pada aplikasi Shopee.
Jenis penelitian ini berupa penelitian kuantitatif. Populasi dan sampel adalah
berusia minimal 18 tahun, berdomisili di Kota Banjarmasin, dan pernah melakukan
pembelian menggunakan aplikasi Shopee. Data dikumpulkan dari 100 orang
responden. Teknik pengambilan sampel menggunakan metode ronprobability
sampling dengan teknik purposive sampling. Teknik analisis data menggunakan
teknik analisis regresi linier berganda.

Hasil penelitian menunjukkan bahwa (1) Online Customer Review berpengaruh
terhadap Keputusan Pembelian pada aplikasi Shopee, (2) Online Customer Rating
berpengaruh terhadap Keputusan Pembelian pada aplikasi Shopee, (3) Price
Discount berpengaruh terhadap Keputusan Pembelian pada aplikasi Shopee.

Kata kunci: Online Customer Review, Online Customer Rating, Price Discount,
Keputusan Pembelian.
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