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ABSTRACT 

 

Ahmad Farid Wajidi. The Influence of Online Customer Review, Online Customer 

Rating, and Price Discount on Purchase Decisions of Shopee Application. 

Supervisor: Ikhwan Faisal. 

This research aims to analyze: (1) The Influence of Online Customer Review on 

Purchase Decisions of Shopee Application, (2) The Influence of Online Customer 

Rating on Purchase Decisions of Shopee Application, (3) The Influence of Price 

Discount on Purchase Decisions of Shopee Application. 

This type of research is quantitative research. The population and sample are at 

least 18 years old, domiciled in Banjarmasin City, and had made purchases using 

the Shopee application. Data was collected from 100 respondents. The sampling 

technique used a non-probability sampling method with purposive sampling 

technique. The data analysis technique uses multiple linear regression analysis 

techniques. 

The research results show that (1) Online Customer Review influence on Purchase 

Decisions of Shopee Application, (2) Online Customer Rating influence on 

Purchase Decisions of Shopee Application, (3) Price Discount influence on 

Purchase Decisions of Shopee Application. 

 

Keywords: Online Customer Review, Online Customer Rating, Price Discount, 

Purchase Decisions. 
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ABSTRAK 

 

Ahmad Farid Wajidi. Pengaruh Online Customer Review, Online Customer 

Rating, dan Price Discount terhadap Keputusan Pembelian pada Aplikasi Shopee. 

Pembimbing: Ikhwan Faisal. 

Penelitian ini bertujuan untuk menganalisis: (1) Pengaruh Online Customer Review 

terhadap Keputusan Pembelian pada aplikasi Shopee, (2) Pengaruh Online 

Customer Rating terhadap Keputusan Pembelian pada aplikasi Shopee, (3) 

Pengaruh Price Discount terhadap Keputusan Pembelian pada aplikasi Shopee. 

Jenis penelitian ini berupa penelitian kuantitatif. Populasi dan sampel adalah 

berusia minimal 18 tahun, berdomisili di Kota Banjarmasin, dan pernah melakukan 

pembelian menggunakan aplikasi Shopee. Data dikumpulkan dari 100 orang 

responden. Teknik pengambilan sampel menggunakan metode nonprobability 

sampling dengan teknik purposive sampling. Teknik analisis data menggunakan 

teknik analisis regresi linier berganda. 

Hasil penelitian menunjukkan bahwa (1) Online Customer Review berpengaruh 

terhadap Keputusan Pembelian pada aplikasi Shopee, (2) Online Customer Rating 

berpengaruh terhadap Keputusan Pembelian pada aplikasi Shopee, (3) Price 

Discount berpengaruh terhadap Keputusan Pembelian pada aplikasi Shopee. 

 

Kata kunci: Online Customer Review, Online Customer Rating, Price Discount, 

Keputusan Pembelian. 

  



 

xi 

 

DAFTAR ISI 

 
LEMBAR LEGALITAS .............................................................................................................. i 

LEMBAR PENGESAHAN ....................................................................................................... ii 

LEMBAR BERITA ACARA PERBAIKAN UJIAN PROPOSAL SKRIPSI......................................... iii 

LEMBAR BERITA ACARA PERBAIKAN SKRIPSI ......................................................................iv 

SURAT PERNYATAAN ORISINALITAS ..................................................................................... v 

KATA PENGANTAR ...............................................................................................................vi 

ABSTRACT ............................................................................................................................ ix 

ABSTRAK .............................................................................................................................. x 

DAFTAR ISI ........................................................................................................................... xi 

DAFTAR GAMBAR .............................................................................................................. xiv 

DAFTAR TABEL .................................................................................................................... xv 

BAB I PENDAHULUAN .......................................................................................................... 1 

1.1 Latar Belakang ................................................................................................... 1 

1.2 Rumusan Masalah ........................................................................................... 11 

1.3 Tujuan Penelitian ............................................................................................. 11 

1.4 Manfaat Penelitian .......................................................................................... 11 

1.5 Sistematika Pembahasan ................................................................................. 12 

BAB Ⅱ TINJAUAN PUSTAKA .............................................................................................. 14 

2.1 Landasan Teori ................................................................................................. 14 

2.1.1 Online Customer Review .............................................................................. 14 

2.1.2 Online Customer Rating............................................................................... 17 

2.1.3 Price Discount .............................................................................................. 18 

2.1.4 Keputusan Pembelian .................................................................................. 20 

2.2 Hasil Penelitian Sebelumnya ............................................................................ 23 

BAB Ⅲ KERANGKA KONSEPTUAL DAN HIPOTESIS ............................................................ 30 

3.1 Kerangka Konseptual ....................................................................................... 30 

3.2 Hipotesis .......................................................................................................... 31 

3.2.1 Pengaruh Online Customer Review terhadap Keputusan Pembelian .......... 31 

3.2.2 Pengaruh Online Customer Rating terhadap Keputusan Pembelian ........... 32 

3.2.3 Pengaruh Price Discount terhadap Keputusan Pembelian .......................... 32 

 



 

xii 

 

BAB IV METODE PENELITIAN ............................................................................................. 34 

4.1 Ruang Lingkup Penelitian................................................................................. 34 

4.2 Jenis Penelitian ................................................................................................ 34 

4.3 Tempat/Lokasi Penelitian ................................................................................. 34 

4.4 Unit Analisis ..................................................................................................... 35 

4.5 Populasi dan Sampel ........................................................................................ 35 

4.5.1 Populasi ....................................................................................................... 35 

4.5.2 Sampel ......................................................................................................... 35 

4.6 Variabel dan Definisi Operasional Variabel ...................................................... 36 

4.6.1 Variabel Independen ................................................................................... 36 

4.6.2 Variabel Dependen ...................................................................................... 37 

4.6.3 Definisi Operasional Variabel ...................................................................... 37 

4.7 Teknik Pengumpulan Data ............................................................................... 39 

4.7.1 Kuesioner ..................................................................................................... 39 

4.8 Teknik Analisis Data ......................................................................................... 40 

4.8.1 Analisis Deskriptif ........................................................................................ 40 

4.8.2 Uji Validitas .................................................................................................. 41 

4.8.3 Uji Reliabilitas .............................................................................................. 42 

4.8.4 Uji Outlier .................................................................................................... 42 

4.8.5 Uji Asumsi Klasik .......................................................................................... 43 

4.8.5.1 Uji Normalitas ..................................................................................... 43 

4.8.5.2 Uji Multikolinieritas ............................................................................ 44 

4.8.5.3 Uji Heteroskedastisitas ....................................................................... 45 

4.8.5.4 Uji Linearitas ....................................................................................... 45 

4.8.6 Analisis Regresi Linier Berganda .................................................................. 46 

4.8.7 Uji Koefisien Determinasi (Adjusted R2) ...................................................... 47 

4.8.8 Uji Hipotesis ................................................................................................ 48 

4.8.8.1 Uji Kelayakan Model (Uji Statistik F) ................................................... 48 

4.8.8.2 Uji Hipotesis Parsial (Uji t) .................................................................. 49 

BAB Ⅴ HASIL PENELITIAN DAN ANALISIS ......................................................................... 50 

5.1 Gambaran Umum Objek Penelitian ................................................................. 50 

5.2 Hasil dan Analisis ............................................................................................. 51 

5.2.1 Karakteristik Responden .............................................................................. 51 

5.2.1.1 Usia ..................................................................................................... 52 



 

xiii 

 

5.2.1.2 Jenis Kelamin ...................................................................................... 52 

5.2.1.3 Domisili ............................................................................................... 53 

5.2.1.4 Pendidikan Terakhir ............................................................................ 54 

5.2.2 Analisis Deskriptif ........................................................................................ 54 

5.2.2.1 Analisis Deskriptif Online Customer Review ....................................... 55 

5.2.2.2 Analisis Deskriptif Online Customer Rating ........................................ 56 

5.2.2.3 Analisis Deskriptif Price Discount ........................................................ 56 

5.2.2.4 Analisis Deskriptif Keputusan Pembelian ........................................... 57 

5.2.3 Uji Validitas .................................................................................................. 58 

5.2.4 Uji Reliabilitas .............................................................................................. 60 

5.2.5 Uji Outlier .................................................................................................... 61 

5.2.6 Uji Asumsi Klasik .......................................................................................... 62 

5.2.6.1 Uji Normalitas ..................................................................................... 62 

5.2.6.2 Uji Multikolinearitas ........................................................................... 63 

5.2.6.3 Uji Heteroskedastisitas ....................................................................... 63 

5.2.6.4 Uji Linearitas ....................................................................................... 64 

5.2.7 Analisis Regresi Linear Berganda ................................................................. 65 

5.2.8 Uji Koefisien Determinasi (Adjusted R2) ...................................................... 68 

5.2.9 Uji Hipotesis ................................................................................................ 69 

5.2.9.1 Uji F ..................................................................................................... 69 

5.2.9.2 Uji t ..................................................................................................... 70 

5.2.10 Pembahasan Hasil Penelitian .................................................................. 72 

5.2.10.1 Pengaruh Online Customer Review terhadap Keputusan Pembelian . 73 

5.2.10.2 Pengaruh Online Customer Rating terhadap Keputusan Pembelian .. 74 

5.2.10.3 Pengaruh Price Discount terhadap Keputusan Pembelian ................. 74 

5.2.11 Implikasi Hasil Penelitian ........................................................................ 75 

5.2.11.1 Implikasi Teoritis ................................................................................. 76 

5.2.11.2 Implikasi Praktis .................................................................................. 78 

5.3 Keterbatasan Penelitian ................................................................................... 80 

BAB Ⅵ PENUTUP .............................................................................................................. 81 

6.1 Kesimpulan ...................................................................................................... 81 

6.2 Saran ................................................................................................................ 81 

DAFTAR PUSTAKA .............................................................................................................. 84 

LAMPIRAN ......................................................................................................................... 90 



 

xiv 

 

DAFTAR GAMBAR 

Gambar 1. 1 Marketplace dengan Kunjungan Terbanyak di Indonesia Sepanjang 2023 ... 3 
Gambar 1. 2 Jumlah Pengguna Shopee dari Tahun 2017-2023 .......................................... 4 
Gambar 1. 3 Prediksi Angka Pengguna E-commerce di Indonesia 2024 ........................... 5 

Gambar 3. 1 Kerangka Konseptual ................................................................................... 30 

Gambar 5. 1 Logo Shopee ................................................................................................ 51 

 

 

  



 

xv 

 

DAFTAR TABEL 

Tabel 2. 1 Hasil Penelitian Sebelumnya ............................................................................ 23 

Tabel 4. 1 Definisi Operasional Variabel .......................................................................... 37 

Tabel 5. 1 Karakteristik Responden Berdasarkan Usia ..................................................... 52 
Tabel 5. 2 Karakteristik Responden Berdasarkan Jenis Kelamin...................................... 52 
Tabel 5. 3 Karakteristik Responden Berdasarkan Domisili .............................................. 53 
Tabel 5. 4 Karakteristik Responden Berdasarkan Pendidikan Terakhir ............................ 54 
Tabel 5. 5 Tanggapan Responden untuk Variabel Online Customer Review .................... 55 
Tabel 5. 6 Tanggapan Responden untuk Variabel Online Customer Rating ..................... 56 
Tabel 5. 7 Tanggapan Responden untuk Variabel Price Discount ..................................... 56 
Tabel 5. 8 Tanggapan Responden untuk Variabel Keputusan Pembelian ......................... 57 
Tabel 5. 9 Hasil Uji Validitas ............................................................................................ 59 
Tabel 5. 10 Hasil Uji Reliabilitas ...................................................................................... 61 
Tabel 5. 11 Hasil Uji Normalitas ....................................................................................... 62 
Tabel 5. 12 Hasil Uji Multikolinearitas ............................................................................. 63 
Tabel 5. 13 Hasil Uji Heteroskedastisitas ......................................................................... 64 
Tabel 5. 14 Hasil Uji Linearitas ........................................................................................ 65 
Tabel 5. 15 Hasil Uji Analisis Regresi Linear Berganda ................................................... 66 
Tabel 5. 16 Hasil Uji Koefisien Determinasi (Adjusted R2) ............................................. 68 
Tabel 5. 17 Hasil Uji F ...................................................................................................... 70 
Tabel 5. 18 Hasil Uji t ....................................................................................................... 71 

 

  


