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ABSTRAK

Laela Rahmah, 2024. Pengaruh Media Sosial, Kualitas Barang, dan Harga
Barang terhadap Pengambilan Keputusan Pembelian. Skripsi, Program
Studi Pendidikan Ekonomi, Fakultas Keguruan dan Ilmu Pendidikan,
Universitas Lambung Mangkurat, Banjarmasin. Pembimbing Mahmudah
Hasanah, M.Pd dan Dr. Muhammad Rahmattullah, M.Pd

Penelitian ini bertujuan untuk mengetahui bagaimana Pengaruh Media
Sosial, Kualitas Barang, dan Harga Barang terhadap Pengambilan Keputusan
Pembelian Mahasiswa Fakultas Keguruan dan Illmu Pendidikan Universitas
Lambung Mangkurat. Masalah difokuskan tingginya kekecewaan Mahasiswa
pada pembelian online. Metode penelitian yang digunakan adalah penelitian
Kuantitatif dengan pendekatan Deskriptif. Sampel diambil menggunakan teknik
Proportionate Stratified Random Sampling sebanyak 369 Mahasiswa FKIP ULM.
Teknik pengumpulan data melalui observasi, wawancara dan kuesioner kepada
Mahasiswa FKIP ULM serta dengan mengambil referensi dari jurnal, buku dan
sumber relevan lainnya. Analisis instrumen menggunakan Smart-PLS dengan
pengujian Convergen Validity, Discriminant Validity, dan Reliability. Analisis data
dalam penelitian ini menggunakan R-Squares, Q2 Predictive Relevance, dan Uji
Pengaruh. Hasil penelitian yang menggunakan data dari hasil skala Likert
menunjukkan terdapat pengaruh positif dan signifikan terhadap Pengambilan
Keputusan Pembelian, Kualitas Barang berpengaruh Negatif dan tidak Signifikan
terhadap Pengambilan Keputusan Pembelian, sedangkan Harga Barang
berpengaruh positif dan Signifikan terhadap Pengambilan Keputusan Pembelian
Mahasiswa di Fakultas Keguruan dan Ilmu Pendidikan Universitas Lambung
Mangkurat. Sehingga dapat disimpulkan bahwa Media Sosial(X1) berpengaruh
Positif dan Signifikan terhadap Pengambilan Keputusan Pembelian(Y),
Sedangkan Kualitas Barang(X2) Terhadap Pengambilan Keputusan Pembelian(Y)
berpengaruh Negatif dan tidak Signifikan, untuk Harga Barang(X3) dan
Pengambilan Keputusan Pembelian(Y) berpengaruh Positif dan Signifikan
Terhadap Pengambilan Keputusan Pembelian. Diharapkan hasil penelitian ini
dapat berkontribusi pada literatur yang ada dan sumber referensi yang tersedia
bagi mahasiswa.

Kata Kunci: Media Sosial; Kualitas Barang; Harga Barang; Pengambilan
Keputusan Pembelian
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ABSTRACT

Laela Rahmah, 2024. The Influence of Social Media, Quality of Goods, and
Price of Goods on Purchasing Decisions. Thesis, Economics Education
Study Program, Faculty of Teacher Training and Education, Universitas
Lambung Mangkurat, Banjarmasin. Supervisor Mahmudah Hasanah M.Pd
and Dr. Muhammad Rahmatullah M.Pd
This study aims to determine how the influence of social media, quality of goods,
and price of goods on purchasing decisions of students of the Faculty of Teacher
Training and Education, Lambung Mangkurat University. The problem is focused
on the high disappointment of students in online purchases. The research method
used is Quantitative research with a Descriptive approach. The sample was taken
using the Proportionate Stratified Random Sampling technique as many as 369
FKIP ULM students. Data collection techniques through observation, interviews
and questionnaires to FKIP ULM students and by taking references from journals,
books and other relevant sources. Instrument analysis using Smart-PLS by testing
Convergent Validity, Discriminant Validity, and Reliability. Data analysis in this
study used R-Squares, Q2 Predictive Relevance, and Influence Test. The results of
research using data from the Likert scale results show that there is a positive and
significant effect on Purchasing Decisions, the Quality of Goods has a negative
and insignificant effect on Purchasing Decisions, while the Price of Goods has a
positive and significant effect on Student Purchasing Decisions at the Faculty of
Teacher Training and Education, Lambung Mangkurat University. So it can be
concluded that Social Media (X1) has a positive and significant effect on
Purchasing Decision Making (Y), while the Quality of Goods (X2) on Purchasing
Decision Making (Y) has a negative and insignificant effect, for the Price of
Goods (X3) and Purchasing Decision Making (YY) has a positive and significant
effect on Purchasing Decision Making. It is hoped that the results of this study can
contribute to the existing literature and reference sources available to students.

Keywords: Social Media; Quality of Goods; Price of Goods; Purchase Decision
Making
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MOTTO

“Jangan pernah merasa tertinggal, setiap orang itu punya proses dan rezekinya

masing-masing.”

(Q.S Maryam : 4)
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