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ABSTRACT 

Novi Muliyati (2025). The Effect of Animosity, Social Influence, Alternative 
Attractiveness and Religious Motivation on Switching Intention in the Context of 
Boycott Pro-Israel Products. Advisor: Imam Suharto. 

This study analyzes the influence of Animosity, Social Influence, Alternative 
Attractiveness, and Religious Motivation on Switching Intention of consumers in 
the context of boycotting pro-Israel products, with a focus on Pizza Hut consumers 
in Banjarmasin. 

The method  used is quantitative with purposive sampling technique on 105    
Lambung Mangkurat University students who have bought Pizza Hut products and 
are aware of the boycott issue. Data were analyzed through validity, reliability, and 
multiple linear regression tests using SPSS Version 25 

The results or research show that the four variables have a positive and 
significant effect on Switching Intention. These findings prove that Animosity, 
Social Influence, Alternative Attractiveness and Religious Motivation play an 
important role in encouraging consumers' intention to switch from pro-Israel 
products. This research is expected to enrich marketing literature related to the 
dynamics of consumer behavior amid social and religious issues. 

Keywords: Animosity, Social Influence, Alternative Attractiveness, Religious 
Motivation, Switching Intention, Pro-Israel Product Boycott.
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ABSTRAK 

Novi Muliyati (2025). Pengaruh Animosity, Social Influence, Alternative 
Attractiveness dan Religious Motivation terhadap Switching Intention dalam 
Konteks Boikot Produk Pro-Israel. Pembimbing: Imam Suharto. 

Penelitian ini menganalisis pengaruh Animosity, Social Influence, Alternative 
Attractiveness, dan Religious Motivation terhadap Switching Intention konsumen 
dalam konteks boikot produk pro-Israel, dengan fokus pada konsumen Pizza Hut di 
Banjarmasin.  

Metode yang digunakan adalah kuantitatif dengan teknik purposive sampling 
pada 105 mahasiswa Universitas Lambung Mangkurat yang pernah membeli 
produk Pizza Hut dan mengetahui isu boikot. Data dianalisis melalui uji validitas, 
reliabilitas, dan regresi linier berganda menggunakan SPSS Versi 25.  

Hasil penelitian menunjukkan keempat variabel berpengaruh positif dan 
signifikan terhadap Switching Intention. Temuan ini membuktikan bahwa 
Animosity, Social Influence, Alternative Attractiveness dan Religious Motivation 
berperan penting dalam mendorong niat konsumen untuk beralih dari produk pro-
Israel. Penelitian ini diharapkan dapat memperkaya literatur pemasaran terkait 
dinamika perilaku konsumen di tengah isu sosial dan keagamaan. 

Kata Kunci: Animosity, Social Influence, Alternative Attractiveness, 
Religious Motivation, Switching Intention, Boikot Produk Pro-Israel. 
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