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ABSTRAK 

Jauharul Maknun, 2010412120003, 2024. Pengaruh Kualitas Produk, Harga, 

dan Kepercayaan Merek Terhadap Keputusan Pembelian Produk Sepatu Merek 

Ventela di Kota Banjarmasin, di bawah bimbingan: Irwansyah. 

Penelitian ini menggambarkan bagaimana tingkatan kualitas produk, harga, 

dan kepercayaan merek berdampak pada keputusan pembelian. Selain itu juga 

menguji pengaruh secara parsial dan simultan variabel kualitas produk, harga, dan 

kepercayaan merek serta dampaknya terhadap keputusan pembelian produk sepatu 

merek Ventela di Kota Banjarmasin. Metode yang digunakan yaitu pendekatan 

kuantitatif, tipe penelitian eksplanatori dengan populasi penelitian tidak diketahui 

jumlahnya. Sampel diambil sebanyak 150 responden dengan teknik accidental 

sampling. Pengumpulan data menggunakan kuesioner, lalu pengujian hipotesis 

menggunakan analisis data melalui regresi linier berganda dibantu IBM SPSS 

Statistik versi 25. 

Hasil penelitian menunjukkan bahwa kualitas produk, harga, dan 

kepercayaan merek berpengaruh positif signifikan secara parsial dan simultan 

terhadap keputusan pembelian produk sepatu merek Ventela di Kota Banjarmasin. 

Kata Kunci: Kualitas Produk, Harga, Kepercayaan Merek, Keputusan 

Pembelian 
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ABSTRACT 

The year 2024 was published by Jauharul Maknun with the DOI number 

2010412120003. Under Irwansyah's supervision, this study examines how 

customers in Banjarmasin City make decisions about purchasing Ventela brand 

shoes based on three factors: price, product quality, and brand trust. 

Product quality, pricing, and confidence in the brand are the three main 

factors that influence consumer choices, as shown in this study. Furthermore, it 

delves into the effect of product quality, price, and brand trust on purchase choices 

for Ventela brand shoe items in Banjarmasin City, both individually and in 

combination. A quantitative technique, a kind of explanatory research including an 

unspecified number of study populations, is used in this method. Accidental 

sampling strategies were used to collect samples from up to 150 respondents. Data 

was collected by questionnaires and subjected to multiple linear regression 

analyzes using IBM SPSS Statistics version 25 for hypothesis testing. 

This research found that in Banjarmasin City, consumers' purchasing 

decisions of Ventela brand shoe items were partly and concurrently influenced by 

product quality, price, and brand trust. 

Keywords: Product Quality, Price, Brand Trust, Purchase Decision 
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