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ABSTRAK 
 

Aulia Purnamasari, 2110412120006, 2025. Pengaruh Gratis Ongkir dan 

Online Customer Reviews terhadap Keputusan Pembelian Sunscreen Facetology di 

Marketplace Shopee, di bawah bimbingan: Setio Utomo 

Penelitian ini bertujuan untuk menguji pengaruh secara parsial maupun 

simultan variabel Gratis Ongkir dan Online Customer Reviews terhadap Keputusan 

Pembelian Sunscreen Facetology di Marketplace Shopee. Penelitian ini 

menggunakan pendekatan kuantitatif dengan desain explanatory.  

Penelitian ini dilaksanakan di Fakultas Ilmu Sosial dan Ilmu Politik 

Universitas Lambung Mangkurat Banjarmasin dengan jumlah sampel sebanyak 96 

responden yang dipilih menggunakan teknik purposive sampling. Pengumpulan 

data dilakukan melalui penyebaran kuesioner secara langsung, sedangkan analisis 

data menggunakan regresi linier berganda dengan bantuan SPSS versi 25.0  

Hasil penelitian membuktikan bahwa Gratis Ongkir berpengaruh signifikan 

secara parsial terhadap Keputusan Pembelian Sunscreen Facetology di marketplace 

Shopee. Online Customer Reviews berpengaruh signifikan secara parsial terhadap 

Keputusan Pembelian Sunscreen Facetology di marketplace Shopee. Gratis Ongkir 

dan Online Customer Reviews secara simultan berpengaruh signifikan terhadap 

Keputusan Pembelian Sunscreen Facetology di marketplace Shopee dengan level 

sedang. 

 

Kata kunci: Gratis Ongkir, Online Customer Reviews, Keputusan Pembelian 
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ABSTRACT 
 

Aulia Purnamasari, 2110412120006, 2025. The Effect of Free Shipping and 

Online Customer Reviews on Purchase Decisions for Facetology Sunscreen on the 

Shopee Marketplace, under the guidance of: Setio Utomo 

This study aims to examine the partial and simultaneous influence of Free 

Shipping and Online Customer Reviews on Purchase Decisions for Facetology 

Sunscreen on the Shopee Marketplace. This study used a quantitative approach 

with an explanatory design. 

This study was conducted at the Faculty of Social and Political Sciences, 

Lambung Mangkurat University, Banjarmasin, with a sample size of 96 

respondents selected using a purposive sampling technique. Data collection was 

conducted through direct questionnaire distribution, while data analysis used 

multiple linear regression with the help of SPSS version 25.0. 

The results of the study prove that Free Shipping has a significant partial 

effect on the Purchase Decisions of Sunscreen Facetology on the Marketplace 

Shopee. Online Customer Reviews have a significant partial effect on the Purchase 

Decisions of Facetology Sunscreen on the Shopee Marketplace. Free Shipping and 

Online Customer Reviews simultaneously have a significant effect on the Purchase 

Decision of Facetology Sunscreen on the Shopee marketplace at a moderate level. 

 

Keywords: Free Shipping, Online Customer Reviews, Purchase Decision 
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