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ABSTRAK 

Fadhl Gibran, 2010412210009, 2024. Pengaruh Variasi Produk dan Lokasi 

terhadap Keputusan Pembelian pada Glow Supermarket, dibawah bimbingan: 

Noor Hidayati. 

Penelitian ini dilakukan untuk mengetahui dan menguji pengaruh secara 

parsial maupun simultan Variasi Produk dan Lokasi terhadap Keputusan 

Pembelian pada Glow Supermarket.  

Pendekatan penelitian yang digunakan adalah metode kuantitatif. Lokasi 

penelitian yang dipilih adalah Glow Supermarket. Dengan menggunakan teknik 

accidental sampling sebagai teknik mengambil sampel, ada 100 konsumen yang 

berusia 18 tahun keatas dan pernah berbelanja pada Glow Supermarket lebih dari 

5 kali yang dipilih menjadi reponden. Pengumpulan data menggunakan kuesioner 

dan pengujian hipotesis menggunakan Uji Regresi Linear Berganda dengan alat 

bantu SPSS versi 25. 

Hasil penelitian membuktikan Variasi Produk dan Lokasi berpengaruh 

signifikan  secara parsial dan simultan terhadap Keputusan Pembelian pada Glow 

Supermarket. 

 

Kata Kunci : Variasi Produk, Lokasi, Keputusan Pembelian.  
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ABSTRACT 

Fadhl Gibran, 2010412210009, 2024. The Influence of Product Variations 

and Locations on Purchase Decisions at Glow Supermarket, under the guidance 

of: Noor Hidayati. 

This study was conducted to find out and test the influence of partial and 

simultaneous Product and Location Variations on Purchase Decisions at Glow 

Supermarket.  

The research approach used is a quantitative method. The chosen research 

location is Glow Supermarket. Using the accidental sampling technique as a 

sampling technique, there were 100 consumers who were 18 years old and older 

and had shopped at Glow Supermarket more than 5 times who were selected to be 

reunited. Data collection using questionnaires and hypothesis testing using 

Multiple Linear Regression Test with SPSS tool version 25. 

The results of the study prove that Product and Location Variations have a 

significant effect partially and simultaneously on Purchase Decisions at Glow 

Supermarket. 

 

Keywords : Product Variety, Location, Purchase Decision  



 

 

viii 

 

DAFTAR ISI 

 

LEMBAR PENGESAHAN SKRIPSI ..................................................................... i 
KATA PENGANTAR ............................................................................................ ii 
LEMBAR PERSEMBAHAN ................................................................................ iv 
LEMBAR ORISINALITAS ................................................................................... v 

ABSTRAK ............................................................................................................. vi 
ABSTRACT ............................................................................................................ vii 

DAFTAR ISI ........................................................................................................ viii 
DAFTAR TABEL .................................................................................................. xi 
DAFTAR GAMBAR ............................................................................................ xii 
DAFTAR GRAFIK .............................................................................................. xiii 
DAFTAR LAMPIRAN ........................................................................................ xiv 

BAB I PENDAHULUAN ....................................................................................... 1 
1.1 Latar Belakang ..................................................................................... 1 

1.2 Rumusan Masalah .............................................................................. 12 

1.3 Tujuan Penelitian................................................................................ 12 

1.4 Manfaat Penelitian.............................................................................. 13 

BAB II TINJAUAN PUSTAKA ........................................................................... 14 
2.1. Landasan Teoritis ............................................................................... 14 

2.1.1. Pemasaran ................................................................................. 14 

2.1.2. Bauran Pemasaran .................................................................... 15 

2.1.3. Perilaku Konsumen ................................................................... 18 

2.1.4. Produk ....................................................................................... 20 

2.1.5. Variasi Produk .......................................................................... 22 

2.1.6. Lokasi ....................................................................................... 26 

2.1.7. Keputusan Pembelian ............................................................... 30 

2.2. Penelitian Terdahulu .......................................................................... 34 

2.3. Hipotesis dan Model Penelitian.......................................................... 39 

2.3.1. Hipotesis Penelitian .................................................................. 39 

2.3.2. Model Penelitian ....................................................................... 42 

BAB III METODE PENELITIAN........................................................................ 43 
3.1. Pendekatan Penelitian ........................................................................ 43 

3.2. Desain Penelitian ................................................................................ 43 

3.3. Lokasi Penelitian ................................................................................ 44 

3.4. Populasi, Besar Sampel dan Tehnik Sampling................................... 44 

3.4.1. Populasi ..................................................................................... 44 



 

 

ix 

 

3.4.2. Besar Sampel ............................................................................ 44 

3.4.3. Teknik Sampling ....................................................................... 45 

3.5. Definisi Operasional Variabel ............................................................ 45 

3.5.1. Variabel Bebas (Independen) ................................................... 45 

3.5.2. Variabel Terkait (Dependen) .................................................... 48 

3.6. Tehnik Pengumpulan Data ................................................................. 52 

3.6.1. Data Primer ............................................................................... 52 

3.6.2. Data Sekunder ........................................................................... 52 

3.7. Tehnik Analisis Data .......................................................................... 53 

3.7.1. Skala Pengukuran ..................................................................... 53 

3.7.2. Deskriptif Statistik .................................................................... 54 

3.8. Uji Validitas dan Reliabilitas ............................................................. 54 

3.8.1. Uji Validitas .............................................................................. 54 

3.8.2. Uji Reliabilitas .......................................................................... 55 

3.9. Uji Asumsi Klasik .............................................................................. 55 

3.9.1. Uji Normalitas .......................................................................... 55 

3.9.2. Uji Multikolieneritas ................................................................. 56 

3.9.3. Uji Heteroskedestisitas ............................................................. 56 

3.10. Analisis Regresi Linear Berganda ................................................... 57 

3.11. Uji Hipotesis .................................................................................... 58 

3.11.1. Uji Parsial (Uji t) ................................................................. 58 

3.11.2. Uji Simultan (Uji F) ............................................................. 59 

3.11.3. Uji Koefisien Determinasi (R2) ........................................... 59 

BAB IV HASIL PENELITIAN ............................................................................ 61 

4.1. Profil Responden ................................................................................ 61 

4.1.1. Jenis Kelamin Responden Berdasarkan Penelitian ................... 61 

4.1.2. Domisili Responden Berdasarkan Penelitian ............................ 62 

4.1.3. Rentang Usia Responden Berdasarkan Penelitian .................... 62 

4.1.4. Pekerjaan Responden Berdasarkan Penelitian .......................... 63 

4.1.5. Pendapatan/Uang Saku Responden Berdasarkan Penelitian .... 64 

4.2. Analisis Deskriptif Statistik ............................................................... 64 

4.2.1. Deskriptif Variabel Variasi Produk (X1) .................................. 65 

4.2.2. Deskriptif Variabel Lokasi (X2) ............................................... 68 

4.2.3. Deskriptif Variabel Keputusan Pembelian (Y) ......................... 71 



 

 

x 

 

4.3. Uji Validitas dan Reabilitas................................................................ 74 

4.3.1. Uji Validitas .............................................................................. 74 

4.3.2. Uji Reliabilitas .......................................................................... 76 

4.4. Uji Asumsi Klasik .............................................................................. 77 

4.4.1. Uji Normalitas .......................................................................... 77 

4.4.2. Uji Multikolinearitas ................................................................. 79 

4.4.3. Uji Heteroskedastisitas ............................................................. 81 

4.5. Uji Regresi Linear Berganda .............................................................. 81 

4.6. Uji Hipotesis ....................................................................................... 83 

4.6.1. Uji Parsial ( Uji t ) .................................................................... 83 

4.6.2. Uji Simultan ( Uji F ) ................................................................ 84 

4.6.3. Uji Koefisien Determinasi  (R2) ............................................... 85 

BAB V PEMBAHASAN HASIL ......................................................................... 87 

5.1. Pembahasan ........................................................................................ 87 

5.1.1. Pengaruh Variasi Produk Terhadap Keputusan Pembelian ...... 87 

5.1.2. Pengaruh Lokasi Terhadap Keputusan Pembelian ................... 88 

5.1.3. Pengaruh Variasi Produk dan Lokasi Terhadap Keputusan 

Pembelian ........................................................................................... 88 

5.2. Implikasi Hasil Penelitian .................................................................. 90 

5.2.1. Variasi Produk terhadap Keputusan Pembelian ....................... 90 

5.2.2. Lokasi Terhadap Keputusan Pembelian ................................... 90 

5.2.3. Variasi Produk dan Lokasi Terhadap Keputusan Pembelian ... 91 

5.3. Keterbatasan Penelitian ...................................................................... 92 

BAB VI PENUTUP .............................................................................................. 94 
6.1. Kesimpulan......................................................................................... 94 

6.2. Saran ................................................................................................... 94 

6.2.1. Saran Akademik ........................................................................ 94 

6.2.2. Saran Praktik ............................................................................. 95 

DAFTAR PUSTAKA ........................................................................................... 92 

 

  



 

 

xi 

 

DAFTAR TABEL 

Tabel 2. 1. Strategi Lokasi Perusahaan Jasa/Eceran dan Industri ......................... 28 

Tabel 2. 2 Penelitian Terdahulu ............................................................................. 34 

Tabel 3. 1 Definisi Operasional Variabel .............................................................. 50 

Tabel 3. 2 Kriteria Pemberian Skor ....................................................................... 53 

Tabel 3. 3 Rentang Kategori Jawaban Responden ................................................ 54 

Tabel 3. 4 Interprestasi Koefisien Korelasi ........................................................... 60 

Tabel 4. 1 Jenis Kelamin Responden .................................................................... 61 

Tabel 4. 2 Domisili Responden ............................................................................. 62 

Tabel 4. 3 Usia Responden .................................................................................... 62 

Tabel 4. 4 Pekerjaan Responden ........................................................................... 63 

Tabel 4. 5 Penghasilan/Uang Saku Responden ..................................................... 64 

Tabel 4. 6 Distribusi Variabel Variasi Produk (X1) ............................................... 65 

Tabel 4. 7 Distribusi Variabel Lokasi (X2) ........................................................... 68 

Tabel 4. 8 Distribusi Variabel Keputusan Pembelian ............................................ 71 

Tabel 4. 9 Uji Validitas .......................................................................................... 75 

Tabel 4. 10 Uji Reliabilitas .................................................................................... 76 

Tabel 4. 11 Uji Normalitas One-Sample Kolmogorov Smirnov ........................... 79 

Tabel 4. 12 Uji Multikolinearitas .......................................................................... 80 

Tabel 4. 13 Uji Regresi Linear Berganda .............................................................. 82 

Tabel 4. 14 Uji Parsial (Uji t) ................................................................................ 83 

Tabel 4. 15 Uji Simultan (Uji F) ........................................................................... 84 

Tabel 4. 16 Uji Koefisien Determinasi (R2) .......................................................... 85 

 

  



 

 

xii 

 

DAFTAR GAMBAR 

Gambar 1. 1 Ulasan Konsumen terhadap Glow Supermrket .................................. 8 

Gambar 2. 1. Komponen Marketing Mix .............................................................. 17 

Gambar 2. 2 Grafik Tingkatan Produk .................................................................. 22 

Gambar 2. 3 Model Proses Keputusan Pembelian ................................................ 32 

Gambar 2. 4 Model Penelitian .............................................................................. 42 

Gambar 4. 1 Hasil Uji Normalitas Histogram ....................................................... 77 

Gambar 4. 2 Hasil Uji Normalitas P-Plot.............................................................. 78 

Gambar 4. 3 Gambar Hasil Heteroskedastisitas Uji Scatterplot ........................... 81 

Gambar 5. 1 Model Akhir Penelitian .................................................................... 92 

  



 

 

xiii 

 

DAFTAR GRAFIK 

Grafik 1. 1 Pertumbuhan ekonomi di Indonesia Tahun 2014-2023 ........................ 1 

Grafik 1. 2 Jumlah ritel di Indonesia (2018-2022) .................................................. 2 

Grafik 1. 3 Indeks Penjualan Rill (IPR) Indonesia (Januari 2019- April 2023) ...... 3 

Grafik 1. 4 Jumlah Pembeli Harian pada Glow Supermarket ................................. 6 

 

  



 

 

xiv 

 

DAFTAR LAMPIRAN 

Lampiran 1 Deskriptif Variabel Variasi Produk (X1) ............................................ 97 

Lampiran 3 Deskriptif Variabel Lokasi (X2) ........................................................ 98 

Lampiran 4 Desktiptif Variabel Keputusan Pembelian (Y) ................................ 101 

Lampiran 5 Mean Variasi Produk (X1) ............................................................... 103 

Lampiran 6 Mean Lokasi (X2) ............................................................................ 104 

Lampiran 7 Mean Keputusan Pembelian (Y)...................................................... 104 

Lampiran 8 Uji Validitas Variabel Variasi Produk (X1) ...................................... 106 

Lampiran 9 Uji Validitas Variabel Lokasi (X2) .................................................. 107 

Lampiran 10 Uji Validitas Keputusan Pembelian (Y) ......................................... 108 

Lampiran 11 Uji Reliabelitas variabel Variasi Produk (X1) ............................... 109 

Lampiran 12 Uji Reliabilitas variabel Lokasi (X2)............................................. 109 

Lampiran 13 Uji Reliabilitas variabel Keputusan Pembelian (Y) ...................... 109 

Lampiran 14 Uji Normalitas ............................................................................... 109 

Lampiran 15 Uji Multikolinearitas ...................................................................... 111 

Lampiran 16 Uji Regresi Liniear Berganda ......................................................... 112 

Lampiran 17 Uji t ................................................................................................. 112 

Lampiran 18 Uji F ................................................................................................ 112 

Lampiran 19 Uji Koefisien Determinasi .............................................................. 112 


