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ABSTRAK

Aulia Azizah 2110414220022, 2025, L utfi Zikria Ramadhan 21104220025,
2025, Rara Qonita 2110414220027, 2025, Yaumil Mada Nurhalifah
2110414220005, 2025. Meningkatkan Brand Awareness Business &
Communication Training Institute (BCTI) Yayasan Hasnur Centre di Kalangan
Pemuda Kota Banjarmasin Melalui Program Kampanye Pr Gala Berlaga
#Naikinlevelmu. Di bawah bimbingan Sri Astuty dan Noviana Sari.

Gala Berlaga merupakan kampanye public relations yang bertujuan untuk
meningkatkan brand awareness Business Communication Training Institute (BCTI)
sebagai |embaga pengembangan soft skill di kalangan pemuda Banjarmasin. Kampanye
ini dilatarbelakangi oleh rendahnya kesadaran serta pemahaman generas muda
terhadap pentingnya penguasaan soft skill dalam menghadapi dunia kerja. Kampanye
dilaksanakan melalui lima program, yaitu Gala Berlaga On Screen, Gala Berlaga Talk,
Gala Bersua, Soft Skill Checking Booth, dan Hari Berlaga sebagai program utama.

Penelitian ini menggunakan metode deskriptif kuantitatif dengan dukungan
observas kualitatif sebaga pelengkap untuk memperoleh gambaran menyeluruh
mengenal efektivitas kampanye. Analisis dilakukan berdasarkan tahapan perencanaan
kampanye public relations menurut Ronald D. Smith, yang meliputi formative
research, strategy, tactics, dan evaluation.

Hasil menunjukkan bahwa setigp program telah menjangkau tahapan
komunikas yang berbeda secara efektif: media sosial membangun kesadaran awal,
talkshow meningkatkan pemahaman, interaksi tatap muka membentuk sikap, dan
asesmen serta event utama mendorong tindakan nyata peserta. Pendekatan experiential
learning yang diterapkan pada Hari Berlaga menjadi kunci untuk memberikan
pengaaman edukatif kepada khalayak. Untuk keberlanjutan program, dibutuhkan
penguatan kolaboras antara pelaksana, komunitas, dan institusi pendidikan agar upaya
pengembangan soft skill pemuda dapat terus berlanjut.

Kata Kunci: Kampanye Public Relations, Soft skill, Pemuda, Brand Awareness, Karir



ABSTRACT

Aulia Azizah 2110414220022, 2025, Lutfi Zikria Ramadhan 21104220025,
2025, Rara Qonita 2110414220027, 2025, Yaumil Mada Nurhalifah 2110414220005,
2025. Enhancing Brand Awareness of the Business & Communication Training
Institute (BCTI) of Hasnur Centre Foundation Among Youth in Banjarmasin
Through the Public Relations Campaign Program ‘Gala Berlaga #NaikinLevelmu’.
Under the supervision of Sri Astuty and Noviana Sari.

Gala Berlaga is a public relations campaign aimed at increasing brand
awareness of the Business Communication Training Institute (BCTI) as a soft
skilldevelopment institution among youth in Banjarmasin. The campaign was initiated
in response to the low level of awareness and understanding among young people
regarding the importance of mastering soft skill in preparing for the workforce. The
campaign consisted of five key programs: Gala Berlaga On Screen, Gala Berlaga Talk,
Gala Bersua, the Soft Skill Checking Booth, and the main event, Hari Berlaga.

This study employed a descriptive quantitative method supported by qualitative
observation to provide a comprehensive overview of the campaign’s effectiveness. The
analysis was guided by Ronald D. Smith’s public relations campaign planning model,
which includes formative research, strategy, tactics, and evaluation.

The findings indicate that each program effectively addressed a different stage
of communication: social media helped build initial awareness, talkshows enhanced
audience under standing, face-to-face interactions fostered positive attitudes, and both
the assessment booth and main event encouraged participants to take real action. The
experiential learning approach implemented during Hari Berlaga played a critical role
in delivering meaningful educational experiences. To ensure the sustainability of the
program, stronger collaboration between campaign organizers, youth communities,
and educational institutions is necessary to continue advancing soft skilldevel opment
among young people.

Keywords:. Public relations Campaign, Soft skill, Youth, Brand Awareness, Career
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