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ABSTRAK 

Nisrina Najla Deasianti. 2026. Pengaruh Perceived Price, Product Quality, dan 

Variety Seeking terhadap Brand Switching pada Konsumen Wardah Glasting Liquid 

Lip di Kota Banjarmasin. Pembimbing: Mohammad Yudy Rachman ; Penguji I: 

Riza Firdaus ; Penguji II: Rusniati  

Tujuan penelitian ini adalah untuk menganalisis pengaruh Perceived Price, 

Product Quality, dan Variety Seeking terhadap Brand Switching pada konsumen 

Wardah Glasting Liquid Lip di Kota Banjarmasin. Penelitian ini dilakukan guna 

mengidentifikasi faktor-faktor yang memengaruhi keputusan Brand Switching pada 

konsumen kosmetik, khususnya dalam kategori lip product, yang dikenal memiliki 

tingkat persaingan pasar yang tinggi serta ketersediaan pilihan produk yang 

beragam. 

Penelitian ini menggunakan pendekatan kuantitatif dengan metode 

pengumpulan data melalui survei. Pengambilan sampel dilakukan dengan teknik 

purposive sampling dan menghasilkan 110 responden yang merupakan konsumen 

Wardah Glasting Liquid Lip di Kota Banjarmasin. Data dikumpulkan melalui 

instrumen kuesioner terstruktur dan dianalisis menggunakan analisis regresi linear 

berganda dengan bantuan perangkat lunak statistik SPSS. 

Hasil penelitian menunjukkan bahwa Perceived Price tidak berpengaruh 

signifikan terhadap Brand Switching pada konsumen Wardah Glasting Liquid Lip 

di Kota Banjarmasin. Sementara itu, Product Quality berpengaruh negatif dan 

signifikan terhadap Brand Switching, sedangkan Variety Seeking berpengaruh 

positif dan signifikan terhadap Brand Switching. Di antara ketiga variabel 

independen yang diteliti, Variety Seeking merupakan variabel yang memberikan 

pengaruh paling dominan terhadap Brand Switching. Dengan demikian, penelitian 

ini menyimpulkan bahwa Brand Switching pada konsumen Wardah Glasting Liquid 

Lip dipengaruhi oleh Product Quality dan Variety Seeking, sedangkan Perceived 

Price tidak terbukti memengaruhi Brand Switching. 

Kata Kunci: Perceived Price, Product Quality, Variety Seeking, Brand Switching 
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ABSTRACT 

Nisrina Najla Deasianti. 2026. The Influence of Perceived Price, Product Quality, 

and Variety Seeking on Brand Switching among Wardah Glasting Liquid Lip 

Consumers in Banjarmasin City. Supervisor: Mohammad Yudy Rachman ; 

Examiner I: Riza Firdaus ; Examiner II: Rusniati 

This study seeks to examine the influence of Perceived Price, Product 

Quality, and Variety Seeking on Brand Switching behavior among consumers of 

Wardah Glasting Liquid Lip in Banjarmasin City. The study was undertaken to 

systematically identify the determinants of Brand Switching decisions within the 

cosmetic consumer market, with particular emphasis on the lip product category, 

which is distinguished by a highly competitive market landscape and an extensive 

range of product alternatives. 

A quantitative research design was employed in this study, with data 

collected through a structured survey instrument. The sampling procedure was 

carried out using purposive sampling technique, through which a total of 110 

respondents were obtained from consumers of Wardah Glasting Liquid Lip residing 

in Banjarmasin City. The collected data were subsequently analyzed using multiple 

linear regression analysis with the assistance of SPSS statistical software. 

The findings of this study indicate that Perceived Price does not have a 

statistically significant effect on Brand Switching among consumers of Wardah 

Glasting Liquid Lip in Banjarmasin. In contrast, Product Quality has a negative 

and statistically significant effect on Brand Switching, while Variety Seeking has a 

positive and statistically significant effect on Brand Switching. Among the three 

independent variables examined, Variety Seeking was identified as the most 

dominant predictor of Brand Switching. Therefore, this study concludes that Brand 

Switching among consumers of Wardah Glasting Liquid Lip is influenced by 

Product Quality and Variety Seeking, whereas Perceived Price does not 

significantly influence consumers' decisions to switch brands. 

Keywords: Perceived Price, Product Quality, Variety Seeking, Brand Switching 
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