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ABSTRAK 

 

Devi Afifah, 1910414120017, (2026) Pengaruh Personal Branding Fadil     Jaidi 

Terhadap Respon Followers Pada Akun Instagram @fadiljaidi. Dibawah 

bimbingan Astinana Yuliarti. 

Perkembangan teknologi informasi mendorong perubahan media menuju era 

new media, khususnya penggunaan Instagram sebagai sarana personal branding 

influencer. Fadil Jaidi melalui media sosial dikenal memiliki citra diri yang unik 

dan interaktif sehingga penelitian ini bertujuan untuk mengetahui pengaruh 

personal branding terhadap respon followers pada akun Instagram @fadiljaidi. 

Penelitian ini menggunakan pendekatan kuantitatif dengan tipe eksplanatif. 

Populasi pada penelitian ini yaitu followers akun Instagram @fadiljaidi sebanyak 

13,9 Juta. Teknik sampling yang digunakan yaitu purposive sampling dengan 

jumlah 100 responden. Teknik pengambilan data menggunakan kuesioner. Variabel 

personal branding diukur menggunakan konsep delapan hukum pembentukan citra 

diri Peter Montoya, sedangkan respon followers diukur melalui aspek kognitif, 

afektif, dan perilaku. 

Hasil penelitian menunjukkan bahwa personal branding berpengaruh positif 

dan signifikan terhadap respon followers dengan nilai signifikansi 0,000 < 0,05 dan 

nilai T hitung 5,366 > T tabel 1,965. Nilai R Square sejumlah 0,227 menunjukkan 

bahwa personal branding Fadil Jaidi memberikan kontribusi sebesar 22,7% 

terhadap respon followers, sedangkan sisanya 77,3% dipengaruhi oleh faktor lain. 

Dengan begitu, hipotesis alternatif (Hₐ) diterima dan hipotesis nol (H₀) ditolak. 

Personal branding Fadil Jaidi yang unik dan interaktif mampu meningkatkan 

perhatian, ketertarikan, serta interaksi followers terhadap konten yang dibagikan 

melalui media sosial Instagram. 

 

Kata kunci: Fadil Jaidi, Instagram, Media Sosial, Personal Branding, Respon 

Followers. 
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ABSTRACT 

 

Devi Afifah, 1910414120017, (2026) The Influence of Fadil Jaidi’s Personal 

Branding on Followers Responses to the Instagram Account @fadiljaidi. Under 

the guidance of Astinana Yuliarti. 

The development of information technology has encouraged the 

transformation of media into the new media era, particularly through the use of 

Instagram as a platform for influencer personal branding. Through social media, 

Fadil Jaidi is known for having a unique and interactive self-image. Therefore, this 

study aims to determine the influence of personal branding on followers’ responses 

to the Instagram account @fadiljaidi. 

This study employed a quantitative approach with an explanatory type. The 

population in this study consisted of 13.9 million followers of the Instagram account 

@fadiljaidi. The sampling technique used was purposive sampling with a total 

sample of 100 respondents. Data were collected through questionnaires. The 

personal branding variable was measured using Peter Montoya’s eight laws of 

personal branding, while followers’ responses were measured through cognitive, 

affective, and behavioral aspects. 

The results showed that personal branding had a positive and significant 

influence on followers’ responses, with a significance value of 0.000 < 0.05 and a 

t-value of 5.366 > t-table 1.965. The R Square value of 0.227 indicated that Fadil 

Jaidi’s personal branding contributed 22.7% to followers’ responses, while the 

remaining 77.3% was influenced by other factors. Therefore, the alternative 

hypothesis (Hₐ) was accepted and the null hypothesis (H₀) was rejected. Fadil 

Jaidi’s unique and interactive personal branding was able to increase followers’ 

attention, interest, and interaction toward content shared through Instagram social 

media. 

 

Keywords: Fadil Jaidi, Followers Responses, Instagram, Personal Branding, 

Social Media. 
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