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ABSTRAK 

 

 

Muhammad Basyir Ramadhan, 1910412210006, 2024. Pengaruh Citra Merek 

terhadap Minat Beli Konsumen Pada Marketplace Shopee di Kota Banjarmasin, di bawah 

bimbingan Humaidi. 

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh citra merek terhadap 

minat beli konsumen pada marketplace shopee di kota banjarmasin. Penelitian ini 

menggunakan pendekatan kuantitatif dengan desain penelitian survei dan jenis penelitian 

eksplanatori. Sampel penelitian ini berjumlah 100 responden dengan menggunakan teknik 

sampling insidental. Kuisioner digunakan untuk pengumpulan data dan teknik analisis data 

menggunakan regresi linier sederhana. 

Hasil penelitian membuktikan bahwa Citra Merek berpengaruh signifikan terhadap 

Minat Beli Konsumen Pada Marketplace Shopee di Kota Banjarmasin 

 

Kata Kunci : Citra Merek, Minat Beli 



ABSTRACT 

 

 

Muhammad Basyir Ramadhan, 1910412210006, 2024. The Influence of Brand Image 

on Consumer Purchase Interest in the Shopee Marketplace in Banjarmasin City, under the 

guidance of Humaidi. 

This study aims to determine and test the influence of brand image on consumer 

purchase interest in the Shopee marketplace in Banjarmasin City. This study uses a quantitative 

approach with a survey research design and explanatory research type. The sample of this study 

amounted to 100 respondents using incidental sampling techniques. Questionnaires were used 

for data collection and data analysis techniques using simple linear regression. 

The results of the study prove that Brand Image has a significant effect on Consumer 

Purchase Interest in the Shopee Marketplace in Banjarmasin City 

 

Keywords: Brand Image, Purchase Interest 
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