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ABSTRAK

Akbari, Achmad. 2025. Wacana Persuasif dalam Interaksi Jual Beli Pasar Terapung Lok
Baintan Kabupaten Banjar. Tesis. Program Studi Magister Pendidikan Bahasa dan
Sastra Indonesia. Program Pascasarjana Universitas Lambung Mangkurat.
Pembimbing: (I) Prof. Dr. Jumadi, M.Pd.; (IT) Dr. Sainul Hermawan, M.Hum.

Keyword: wacana persuasif, interaksi jual beli, retorika Aristoteles

Penelitian ini bertujuan untuk mengkaji wacana persuasif dalam interaksi jual beli di
Pasar Terapung Lok Baintan, Kabupaten Banjar. Fokus penelitian ini meliputi tiga aspek utama,
yaitu: (1) wujud wacana persuasif dalam interaksi jual beli, (2) teknik yang digunakan dalam
penyampaian wacana persuasif, dan (3) fungsi dari wacana persuasif dalam interaksi jual beli.
Penelitian ini menggunakan pendekatan kualitatif deskriptif dengan landasan teori retorika
Aristoteles, yaitu ethos, pathos, dan logos. Pendekatan ini digunakan untuk memahami secara
mendalam bentuk, teknik, dan fungsi wacana persuasif yang muncul dalam interaksi jual beli
secara alami dan kontekstual.

Data penelitian diperoleh melalui teknik observasi partisipatif langsung terhadap
aktivitas komunikasi pedagang dan pembeli di Pasar Terapung Lok Baintan, wawancara
mendalam dengan sejumlah pedagang dan pembeli, serta dokumentasi berupa rekaman audio
(mp3) dan visual (jpg) dan catatan lapangan. Informan penelitian dipilih secara purposif
berdasarkan keterlibatan aktif mereka dalam interaksi jual beli. Data yang terkumpul dianalisis
menggunakan teknik analisis wacana model Miles dan Huberman, yang meliputi reduksi data,
penyajian data, dan penarikan kesimpulan. Keabsahan data diperkuat melalui triangulasi
member checking. Penelitian ini menekankan pada pemahaman proses komunikatif yang tidak
hanya mengandalkan bahasa verbal, tetapi juga unsur nonverbal dan budaya lokal yang
melatarbelakangi strategi persuasif di pasar tradisional terapung.

Hasil penelitian menunjukkan bahwa wacana persuasif dalam interaksi jual beli di pasar
terapung Lok Baintan tidak hanya bersifat verbal, tetapi juga mengandalkan strategi nonverbal
yang kontekstual dan budaya. Pedagang menggunakan kredibilitas personal (ethos), sentuhan
emosional (pathos), dan alasan logis (logos) dalam menyampaikan tawaran dagangannya.
Teknik yang digunakan mencakup penggunaan argumentasi logis (rasional), penggunaan
emosi, repetisi (pengulangan), penggunaan analog, dan kredibilitas dan kepercayaan. Fungsi
wacana persuasif tersebut antara lain untuk mengajak, memerintah, membujuk, meyakinkan,
dan memberi saran. Penelitian ini memberikan kontribusi terhadap kajian linguistik dan
komunikasi budaya lokal serta pelestarian pasar tradisional sebagai warisan budaya.
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ABSTRACT

Akbari, Achmad. 2025, Persuasive Discourse in Buy-Sell Interactions at Lok Bamtan Floating
Market, Bamjar Regency. Master's Thesis. Master's Program in Indonesian Languapge and
Literature Education. Graduate School of Lambung Mangkurat University. Advisors: (1)
Prof. Dr. Jumadi, M.Pd_; (1) Dr. Sainul Hermawan, M_Hum.

Keyword: persuasive discourse, buy-sell interactions, Aristotelian rhetoric

This study amms to examine persuasive discourse in buy-sell interactions at Lok Baintan
Floating Market, Banjar Regency. The focus of this study includes three main aspects: (1) the form
of persuasive discourse in buy-sell interactions, (2) the technmigues used in delivering persuasive
discourse, and (3) the functions of persuasive discourse in buy-sell interactions. This research uses a
qualitative descriptive approach grounded in Anstotelian rhetorie, namely ethos, pathos, and logos.
This approach 1s used to gain a deep understanding of the form, techmiques, and functions of
persuasive discourse that emerge naturally and contextually in buy-sell interactions.

The data for this study were collected through participatory observation of communication
activities between traders and buyers at the Lok Baintan Floating Market, in-depth interviews with
several traders and buyers, and documentation in the form of audio recordings (MP3) and visual
recordings (JPG), as well as field notes. The informants were purposively selected based on their
active involvement in buy-sell interactions. The collected data were analyzed using the Miles and
Huberman discourse analysis model, which includes data reduction, data display, and conclusion
drawing. Data validity was strengthened through member checking triangulation. This research
emphasized understanding the communicative process, which relied not only on verbal language but
also on nonverbal elements and the local culture that underlies persuasive strategies in the traditional
floating market.

The results of the study showed that persuasive discourse i buy-sell interactions at Lok
Baintan Floating Market 1s not only verbal but also relies on contextual and cultural nonverbal
strategies. Traders use personal credibility (ethos), emotional appeal (pathos), and logical reasoning
{logos) to deliver their sales offers. The technigues used mnclude logical argumentation (rational),
cmotional appeals, repetition, analogy, and establishing credibility and trust. The functions of
persuasive discourse include inviting, commanding, persuading, convincing, and advising. This
rescarch contributes to the study of hingwistics, cultural communication, and the preservation of
traditional markets as cultural heritage.

Banjarmasin, July 28, 2025
Approved by:
Head of Language Center
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