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ABSTRAK 

Nur Asiyah, 2210412320018, 2026. Pengaruh Visual Merchandising dan 

Store Atmosphere Terhadap Impulse Buying Pada Konsumen OH!SOME Duta Mall 

Banjarmasin, di bawah bimbingan: Nurul Wahyuni. 

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh signifikan 

secara parsial dan simultan visual merchandising dan store atmosphere terhadap 

impulse buying pada konsumen OH!SOME Duta Mall Banjarmasin. 

Penelitian ini menggunakan pendekatan kuantitatif dengan jumlah sampel 

sebanyak 100 responden, yang dipilih menggunakan teknik accidental sampling. 

Pengumpulan data mengunakan kuesioner dan analisis data menggunakan regresi 

linear berganda dibantu IBM SPSS Statistik Versi 25. 

Hasil penelitian ini membuktikan bahwa visual merchandising berpengaruh 

signifikan secara parsial terhadap impulse buying pada konsumen OH!SOME Duta 

Mall Banjarmasin. Store Atmosphere berpengaruh signifikan secara parsial 

terhadap impulse buying pada konsumen OH!SOME Duta Mall Banjarmasin. Serta 

visual merchandising dan store atmosphere berpengaruh signifikan secara simultan 

terhadap impulse buying pada konsumen OH!SOME Duta Mall Banjarmasin. 

Kata kunci: Visual Merchandising, Store Atmosphere, Impulse Buying 
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ABSTRACT 

Nur Asiyah, 2210412320018, 2026. The Influence of Visual Merchandising 

and Store Atmosphere on Impulse Buying in OH!SOME Consumers at Duta Mall 

Banjarmasin City, under the guidance of: Nurul Wahyuni. 

This study aims to examine and analyze the partial and simultaneous effects 

of visual merchandising and store atmosphere on impulse buying among consumers 

at OH!SOME Duta Mall Banjarmasin.  

The research employs a quantitative approach with a sample of 100 

respondents selected using an accidental sampling technique. Data were collected 

through questionnaires and analyzed using multiple linear regression with the 

assistance of IBM SPSS Statistics version 25. 

The results indicate that visual merchandising has a significant partial 

effect on impulse buying. Store atmosphere also has a significant partial effect on 

impulse buying. Furthermore, visual merchandising and store atmosphere 

simultaneously have a significant effect on impulse buying among consumers at 

OH!SOME Duta Mall Banjarmasin. 

Keywords: Visual Merchandising, Store Atmosphere, Impulse Buying 

 

 

 

 

 

 

 

 

 

 

 

 



x 
 

DAFTAR ISI 

 
LEMBAR PENGESAHAN ..................................................................................... i 

SURAT TUGAS ..................................................................................................... ii 

BERITA ACARA UJIAN SKRIPSI ...................................................................... iii 

KATA PENGANTAR ........................................................................................... iv 

PERSEMBAHAN .................................................................................................. vi 

PERNYATAAN ORISINALITAS ....................................................................... vii 

ABSTRAK  ........................................................................................................ viii 

ABSTRACT  .......................................................................................................... ix 

DAFTAR ISI ............................................................................................................x 

DAFTAR GAMBAR ........................................................................................... xiii 

DAFTAR TABEL ................................................................................................ xiv 

DAFTAR LAMPIRAN ..........................................................................................xv 

BAB I  PENDAHULUAN .......................................................................................1 

1.1 Latar Belakang ....................................................................................1 

1.2 Rumusan Masalah .............................................................................18 

1.3 Tujuan Penelitian ...............................................................................19 

1.4 Manfaat Penelitian ............................................................................19 

BAB II  TINJAUAN PUSTAKA ...........................................................................21 

2.1 Landasan Teoritis ..............................................................................21 

2.1.1 Perilaku Konsumen .................................................................21 

2.1.2 Keputusan Pembelian ..............................................................24 

2.1.3 Impulse Buying ........................................................................26 

2.1.4 Visual Merchandising ..............................................................29 

2.1.5 Store Atmosphere ....................................................................31 

2.2 Tinjauan Penelitian Terdahulu ..........................................................34 

2.3 Hipotesis dan Model Penelitian ........................................................39 

2.3.1 Hipotesis ..................................................................................39 

2.3.2 Model Penelitian ......................................................................42 

BAB III  METODE PENELITIAN........................................................................43 

3.1 Pendekatan Penelitian .......................................................................43 

3.2 Desain Penelitian ..............................................................................43 



xi 
 

3.3 Lokasi Penelitian ................................................................................43 

3.4 Populasi, Besar Sampel, dan Teknik Sampling .................................44 

3.5 Definisi Operasional Variabel ............................................................46 

3.6 Teknik Pengumpulan Data .................................................................56 

3.7 Teknik Analisa Data ...........................................................................57 

3.7.1 Skala Pengukuran .....................................................................57 

3.7.2 Deskriptif Statistik ...................................................................59 

3.7.3 Uji Kualitas Data ......................................................................59 

3.7.4 Uji Asumsi Klasik ....................................................................61 

3.7.5 Uji Regresi Linier Berganda ....................................................63 

3.7.6 Uji Hipotesis ............................................................................63 

BAB IV HASIL PENELITIAN .............................................................................66 

4.1 Profil Responden ................................................................................66 

4.1.1 Berdasarkan Jenis Kelamin ......................................................66 

4.1.2 Berdasarkan Usia .....................................................................67 

4.1.4 Berdasarkan Frekuensi Pembelian ...........................................68 

4.2 Analisis Deskriptif .............................................................................69 

4.2.1 Deskriptif Variabel Visual Merchandising (X1) ......................69 

4.2.2 Deskriptif Variabel Store Atmosphere (X2).............................74 

4.2.3 Deskriptif Variabel Impulse Buying (Y). .................................80 

4.3 Hasil Uji Validitas dan Reliabilitas....................................................84 

4.3.1 Hasil Uji Validitas ...................................................................84 

4.3.2 Hasil Uji Reliabilitas ...............................................................87 

4.4 Hasil Uji Asumsi Klasik ...................................................................88 

4.4.1 Hasil Uji Normalitas ................................................................88 

4.4.2 Hasil Uji Heteroskedastisitas ...................................................90 

4.4.3 Hasil Uji Multikolinearitas ......................................................91 

4.5 Hasil Uji Analisis Regresi Linier Berganda .....................................92 

4.6 Hasil Uji Hipotesis ............................................................................94 

4.6.1 Hasil Uji t (Parsial) ..................................................................94 

4.6.2 Hasil Uji F (Simultan) .............................................................95 

4.6.3 Analisis Koefisien Determinasi (R2) .......................................96 

BAB V PEMBAHASAN HASIL ..........................................................................98 

5.1 Pembahasan ......................................................................................98 



xii 
 

5.1.1 Pengaruh Visual Merchandising (X1) Terhadap Impulse Buying 

(Y) pada konsumen OH!SOME Duta Mall Banjarmasin. ................98 

5.1.2 Pengaruh Store Atmosphere (X2) Terhadap Impulse Buying (Y) 

pada konsumen OH!SOME Duta Mall Banjarmasin. .......................99 

5.1.3 Pengaruh Visual Merchandising (X1) dan Store Atmosphere 

(X2) Terhadap Impulse Buying (Y) pada konsumen OH!SOME Duta 

Mall Banjarmasin. ...........................................................................101 

5.2 Implikasi Hasil ................................................................................102 

5.3 Keterbatasan Penelitian ...................................................................105 

BAB VI PENUTUP .............................................................................................106 

6.1 Kesimpulan ......................................................................................106 

6.2 Saran ...............................................................................................106 

DAFTAR PUSTAKA ..........................................................................................109 

LAMPIRAN-LAMPIRAN ....................................................................................114 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiii 
 

DAFTAR GAMBAR 

Gambar 1.1 Grafik IPR Hasil Survei Penjualan Eceran Bank Indonesia ........ 2 

Gambar 1.2 Perilaku Konsumen Indonesia ...................................................... 10 

Gambar 1.3 Visual merchandising OH! SOME Duta Mall Banjarmasin ........ 14 

Gambar 1.4 Visual merchandising OH! SOME Duta Mall Banjarmasin ........ 15 

Gambar 1.5 Store Atmosphere OH! SOME Duta Mall Banjarmasin............... 16 

Gambar 2.1 Model Penelitian ............................................................................. 42 

Gambar 4.1 Hasil Uji Normalitas Histogram .................................................... 88 

Gambar 4.2 Hasil Uji Normalitas P Plot ............................................................ 89 

Gambar 4.3 Hasil Uji Heteroskedastisitas ......................................................... 91 

Gambar 5.1 Model Penelitian Akhir ..................................................................... 105 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiv 
 

DAFTAR TABEL 

Tabel 1.1 Ritel Modern Yang Popular Di Indonesia........................................ 4 

Tabel 1.2 Analisis Kompetitor OH! SOME Duta Mall Banjarmasin .............. 6 

Tabel 1.3 Hasil Pra-survei Penelitian ............................................................... 11 

Tabel 2.1 Hasil Penelitian Terdahulu ............................................................... 34 

Tabel 3.1 Operasional Variabel........................................................................ 53 

Tabel 3.2 Skala Likert ...................................................................................... 58 

Tabel 3.3 Rentang Kategori Jawaban Responden ............................................ 59 

Tabel 3.4 Tabulasi Interpretasi Nilai Koefisien Korelasi  ................................ 65 

Tabel 4.1 Profil Responden Berdasarkan jenis Kelamin ................................. 66 

Tabel 4.2 Profil Responden Berdasarkan Usia ..................................................... 67 

Tabel 4.3 Profil Responden Berdasarkan Domisili ............................................ 68 

Tabel 4.4 Profil Responden Berdasarkan Frekuensi Melakukan Pembelian .... 69 

Tabel 4.5 Jawaban Responden Butir X1 Variabel Visual Merchandising ........ 69 

Tabel 4.6 Jawaban Responden Butir X2 Variabel Store Atmosphere ............... 74 

Tabel 4.7 Jawaban Responden Butir Y Variabel Impulse Buying ..................... 80 

Tabel 4.8 Hasil Uji Validitas ................................................................................ 85 

Tabel 4.9 Hasil Uji Reliabilitas ........................................................................... 87 

Tabel 4.10 Uji Kolmogorov Smirnov ................................................................. 90 

Tabel 4.11 Hasil Uji Heteroskedastisitas ............................................................ 90 

Tabel 4.12 Hasil Uji Multikolinearitas ............................................................ 92 

Tabel 4.13 Hasil Uji Analisis Regresi Linear Berganda .................................... 93 

Tabel 4.12 Hasil Uji Parsial (Uji t) ........................................................................ 94 

Tabel 4.13 Hasil Uji Simultan (Uji F)................................................................... 95 

Tabel 4.14 Hasil Uji Koefisien Determinasi (R2) ............................................... 96 

 

 

 



xv 
 

DAFTAR LAMPIRAN 

Lampiran 1 Kuesioner Penelitian ..................................................................... 114 

Lampiran 2 Tabulasi Data ................................................................................ 120 

Lampiran 3 Output SPSS Ver 25 ..................................................................... 130 

Lampiran 4.1 Sertifikat Plagiasi ....................................................................... 151 

Lampiran 4.2 Sertifikat TOEFL ....................................................................... 151  

 

 

 


