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ABSTRACT 

 

Rizky, Ali Hannan Fawaz (2024). The Influence of Celebrity Endorsers, Fear of 

Missing Out Product Design and Impulsive Buying on Morteils Products in 

Banjarmasin City. Supervisor: RR Yulianti Prihatiningrum. 

 

This research was conducted to (1) analyze the influence of celebrity 

endorsement, fear of missing out, and product design on impulsive buying of 

Morteils products in Banjarmasin City. (2) To analyze the influence of Celebrity 

Endorser on Impulsive Buying of Morteils products in Banjarmasin City. (3) To 

analyze the influence of Fear of Missing Out on Impulsive Buying of Morteils 

products in Banjarmasin City. (4) To analyze the influence of Product Design on 

Impulsive Buying of Morteils products in Banjarmasin City. 

The research method uses a quantitative approach with explanatory or causal 

research methods. The population of this research was 226 consumers of Morteils 

in Tokopedia in Banjarmasin, purposive sampling technique and the research 

sample was 75 people. The data collection technique uses a questionnaire. Data 

analysis used multiple regression analysis, F test, T test and determination test with 

the SPSS version 24 program. 

The results of this research prove that there is an influence of celebrity 

endorsement, fear of missing out, and product design on impulsive buying of 

Morteils products in Banjarmasin City. There is an influence of celebrity 

endorsement on impulsive buying of Morteils products in Banjarmasin City. There 

is an influence of fear of missing out on impulsive buying of Morteils Products in 

Banjarmasin City. There is an influence of product design on impulsive buying of 

Morteils Products in Banjarmasin City. 

 

Keywords: Celebrity Endorser, Fear of Missing Out, Product Design, Impulsive 

Buying 



 

 

 
 

ABSTRAK 

 

Rizky, Ali Hannan Fawaz (2024). Pengaruh Celebrity Endorser, Fear of Missing 

Out Desain Produk dan Impulsive Buying pada Produk Morteils di Kota 

Banjarmasin. Pembimbing: RR Yulianti Prihatiningrum. 

 

Penelitian ini dilakukan untuk (1) menganalisis pengaruh celebrity 

endorsement, fear of missing out, dan desain produk terhadap impulsive buying 

Produk Morteils di Kota Banjarmasin. (2) Untuk menganalisis pengaruh celebrity 

endorsement terhadap impulsive buying Produk Morteils di Kota Banjarmasin. 

(3) Untuk menganalisis pengaruh fear of missing out terhadap impulsive buying 

Produk Morteils di Kota Banjarmasin. (4) Untuk menganalisis pengaruh desain 

produk terhadap impulsive buying Produk Morteils di Kota Banjarmasin. 

Metode penelitian menggunakan pendekatan kuantitatif dengan metode 

explanatory research atau kausal. Populasi penelitian ini sebanyak 226 konsumen 

Morteils di Tokopedia di Banjarmasin, teknik Purposive sampling dan sampel 

penelitian sebanyak 75 orang. Teknik pengumpulan data menggunakan kueisoner. 

Analisis data menggunakan analisis regresi berganda, uji F, Uji T dan uji 

determinasi dengan program SPSS versi 24. 

Hasil Penelitian ini membuktikan bahwa terdapat pengaruh Celebrity 

Endorser, Fear of Missing Out, dan Desain Produk terhadap Impulsive Buying 

Produk Morteils di Kota Banjarmasin. Terdapat pengaruh Celebrity Endorsement 

terhadap Impulsive Buying Produk Morteils di Kota Banjarmasin. Terdapat 

pengaruh Fear of Missing Out terhadap Impulsive buying Produk Morteils di Kota 

Banjarmasin.Terdapat pengaruh Desain Produk terhadap Impulsive Buying 

Produk Morteils di Kota Banjarmasin. 

 

Kata Kunci: Celebrity Endorser, Fear of Missing Out, Desain Produk, Impulsive 

Buying 
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