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ABSTRAK

Puja Bestari 2110412220002, 2025, Pengaruh Citra Merek, Kualitas
Produk, dan Harga terhadap Keputusan Pembelian Air Minum Dalam Kemasan
(AMDK) Merek AQUA di Kecamatan Banjarmasin Selatan, di bawah bimbingan
Irwansyah.

Penelitian ini bertujuan untuk mengkaji pengaruh citra merek, kualitas
produk, dan harga terhadap keputusan pembelian air minum dalam kemasan
(AMDK) merek AQUA di Kecamatan Banjarmasin Selatan.

Penelitian ini menggunakan pendekatan kuantitatif. Sampel sebanyak 100
responden dipilih dengan teknik Accidental Sampling. Pengumpulan data dilakukan
melalui kuesioner, dan analisis data dilakukan menggunakan regresi linier
berganda.

Hasil penelitian menunjukkan bahwa citra merek (X,;) berpengaruh
signifikan terhadap keputusan pembelian (Y), kualitas produk (X,) berpengaruh
signifikan terhadap keputusan pembelian (Y), dan harga (X;) berpengaruh
signifikan terhadap keputusan pembelian (Y). Secara simultan, variabel citra
merek, kualitas produk, dan harga berpengaruh signifikan terhadap keputusan
pembelian.

Kata kunci: Citra Merek, Kualitas Produk, Harga, Keputusan Pembelian



ABSTRACT

Puja Bestari 2110412220002, 2025, The Influence of Brand Image, Product
Quality, and Price on Purchasing Decisions of AQUA Brand Bottled Drinking
Water in South Banjarmasin District, under the guidance of Dr. Irwansyah, S.Sos.,
M.Si.

This study aims to examine the influence of brand image, product quality,
and price on purchasing decisions of AQUA brand bottled drinking water in South
Banjarmasin District.

This study uses a quantitative approach. A sample of 100 respondents was
selected using the Accidental Sampling technique. Data were collected through
questionnaires, and data analysis was carried out using multiple linear regression.

The results of the study indicate that brand image ((X,) has a significant
effect on purchasing decisions (Y), product quality (X ,) has a significant effect on
purchasing decisions (Y), and price (X;) has a significant effect on purchasing
decisions (Y). Simultaneously, the variables of brand image, product quality, and
price have a significant effect on purchasing decisions.

Keywords: Brand Image, Product Quality, Price, Purchasing Decision
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