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RINGKASAN

ANNISA PRAMESTY RAHMAYANTI. Analisis Keputusan Pembelian
Konsumen Daging Ayam Ras di Kota Banjarbaru: Pendekatan Analisis Faktor, di
bawah bimbingan Nuri Dewi Yanti dan Yudi Ferrianta.

Penelitian ini bertujuan untuk menganalisis karakteristik konsumen daging
ayam ras di Kota Banjarbaru dan menganalisis faktor yang mempengaruhi
keputusan pembelian daging ayam ras di Kota Banjarbaru. Penelitian dilaksanakan
di Kota Banjarbaru Provinsi Kalimantan Selatan pada Bulan Januari-Juni 2024.
Penelitian menggunakan data primer dan sekunder. Data primer diambil dari
konsumen yang membeli daging ayam ras di pasar Bauntung Banjarbaru sebanyak
120 orang. Data sekunder diambil dari Badan Pusat Statistik Provinsi Kalimantan
Selatan serta Dinas Perkebunan dan Peternakan Kalimantan Selatan. Analisis faktor
digunakan untuk melihat korelasi antar variabel yaitu sebanyak 28 variabel.

Hasil penelitian menunjukkan bahwa Perempuan mendominasi dalam
pembelian daging ayam ras dengan ibu rumah tangga sebagai pembeli terbanyak
dalam rentang umur 21-30 tahun. Adapun pendidikan terakhir konsumen yaitu
SMA/Sederajat, dengan pengeluaran untuk membeli daging ayam ras yaitu < Rp
2.000.000. Keputusan pembelian daging ayam ras di kota Banjarbaru dipengaruhi
oleh empat faktor yaitu pelayanan (quality of service) dengan nilai eigenvalues
10.190 (36,39%), faktor lokasi dengan nilai eigenvalues 4.872 (17,40%), faktor
kualitas daging 2.627 (9,38%) dan faktor harga dengan nilai eigenvalues 1.854
(6,62%), yang digabungkan (cumulative eigenvalues) menjadi 69,79% menjelaskan
tentang ke empat faktor ini sedangkan 30,21% dijelaskan oleh faktor diluar
pelayanan (quality of service), lokasi, kualitas daging dan harga.

Kata kunci : keputusan pembelian, analisis faktor, daging ayam ras



SUMMARY

ANNISA PRAMESTY RAHMAYANTI. Analysis of Consumer Purchase
Decisions for Purebred Chicken Meat in Banjarbaru City (Factor Analysis
Approach), supervised by Nuri Dewi Yanti and Yudi Ferrianta.

This study aims to analyze the characteristics of purebred chicken meat
consumers in Banjarbaru City and analyze the factors that affect the decision to
purchase purebred chicken meat in Banjarbaru City. Research carried out in
Banjarbaru City, South Kalimantan Province in January-June 2024. The research
uses primary and secondary data. Primary data was taken from 120 consumers who
bought purebred chicken meat at the Bauntung Banjarbaru market. Secondary data
was taken from the Badan Pusat Statistik of South Kalimantan Province and the
South Kalimantan Plantation and Livestock Office. Factor analysis was used to see
the correlation between variables, which was as many as 28 variables.

The results of the study show that women dominate in the purchase of
purebred chicken meat with housewives as the most buyers in the age range of 21-
30 years. The last education for consumers is high school/equivalent, with an
expenditure to buy purebred chicken meat which is < Rp 2,000,000. The decision
to buy purebred chicken meat in the city of Banjarbaru is influenced by four factors,
namely quality of service with an eigenvalues of 10,190 (36.39%), location factors
with eigenvalues of 4,872 (17.40%), meat quality factors of 2,627 (9.38%) and price
factors with eigenvalues of 1,854 (6.62%), which are combined (cumulative
eigenvalues) to 69.79% explained about these four factors while 30.21% explained
by factors outside the service (quality of service), location, meat quality and price.

Keywords: purchase decision, factor analysis, purebred chicken meat
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