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ABSTRACT

Muhammad Rizki (2026). Factors Driving the Intent to Boycott Israeli
Products Among Senior Highschool Adolescent in Banjarmasin City from a
Consumer Behavior Perspective. Thesis Advisor: Arief Budiman, S.E.,
MMKtg, Ph.D, CPM (Asia); Thesis Examiner I: Dr. H. M. Riza Firdaus,
M.M.; Thesis Examiner 2: Dr. Nuril Huda, S.E., M.M.

This study aims to analyze the factors that drive boycott intention
toward Israel-affiliated products among senior high school adolescents in
Banjarmasin from a consumer behavior perspective. Specifically, this study
examines the effects of animosity, religiosity, and consumer socialization on
boycott intention, as well as the moderating role of consumer socialization in
the relationships between animosity and boycott intention, and religiosity and
boycott intention. This study is important because previous studies on boycott
intention have mostly focused on adult consumers or young consumers in
general, while studies involving senior high school adolescents as young
consumers remain limited.

This research used a quantitative approach with an explanatory
research design. The study was conducted among senior high school
adolescents in Banjarmasin who were aware of the KFC brand as the object
of the research. The total number of respondents was 100 students. Data were
collected using an online questionnaire through Google Form with a
measurement scale adjusted to the characteristics of adolescent respondents.
The collected data were analyzed using Partial Least Squares Structural
Equation Modeling (PLS-SEM) with SmartPLS. The variables examined in
this study consisted of animosity, religiosity, consumer socialization, and
boycott intention.

The results show that animosity has a positive and significant effect on
boycott intention. Religiosity also has a positive and significant effect on
boycott intention. In addition, consumer socialization, consisting of parental
and friend influence, has a positive and significant effect on boycott intention.
However, consumer socialization does not significantly moderate the effects
of animosity and religiosity on boycott intention. Therefore, this study
concludes that senior high school adolescents’ boycott intention toward KFC
is directly shaped by emotional, religious, and social factors, while consumer
socialization functions more as a direct predictor than as a moderating
variable.

Keywords: animosity, religiosity, consumer socialization, boycott intention,
young consumers
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ABSTRAK

Muhammad Rizki (2026). Faktor yang Mendorong Niat Boikot Produk Israel
pada Remaja Sekolah Menengah Atas di Kota Banjarmasin dari Perspektif
Perilaku Konsumen. Pembimbing: Arief Budiman, S.E., MMKtg, Ph.D, CPM
(Asia); Penguji 1: Dr. H. M. Riza Firdaus, M.M.; Penguji 2: Dr. Nuril Huda,
S.E., M.M.

Penelitian 1ini bertujuan untuk menganalisis faktor-faktor yang
mendorong niat boikot terhadap produk yang dipersepsikan berafiliasi
dengan Israel pada remaja sekolah menengah atas di Kota Banjarmasin dari
perspektif perilaku konsumen. Secara khusus, penelitian ini menganalisis
pengaruh animosity, religiosity, dan consumer socialization terhadap boycott
intention, serta menguji peran consumer socialization dalam memoderasi
pengaruh animosity dan religiosity terhadap boycott intention. Penelitian ini
penting dilakukan karena kajian mengenai niat boikot selama ini lebih banyak
berfokus pada konsumen dewasa atau konsumen muda secara umum,
sedangkan penelitian pada remaja sekolah menengah atas sebagai konsumen
muda masih relatif terbatas.

Penelitian ini menggunakan pendekatan kuantitatif dengan jenis
penelitian eksplanatori. Penelitian dilakukan pada remaja sekolah menengah
atas di Kota Banjarmasin yang mengetahui merek KFC sebagai objek
penelitian. Jumlah responden dalam penelitian ini sebanyak 100 siswa.
Teknik pengumpulan data dilakukan melalui penyebaran kuesioner secara
daring menggunakan Google Form dengan skala pengukuran yang
disesuaikan dengan karakteristik responden remaja. Data yang diperoleh
kemudian dianalisis menggunakan Partial Least Squares Structural Equation
Modeling (PLS-SEM) dengan bantuan SmartPLS. Variabel yang digunakan
dalam penelitian ini terdiri dari animosity, religiosity, consumer socialization,
dan boycott intention.

Hasil penelitian menunjukkan bahwa animosity berpengaruh positif
dan signifikan terhadap boycott intention. Religiosity juga berpengaruh positif
dan signifikan terhadap boycott intention. Selain itu, consumer socialization
yang terdiri dari peran orang tua dan teman sebaya berpengaruh positif dan
signifikan terhadap boycott intention. Namun, consumer socialization tidak
terbukti memoderasi pengaruh animosity maupun religiosity terhadap boycott
intention. Dengan demikian, dapat disimpulkan bahwa niat boikot remaja
sekolah menengah atas terhadap merek KFC lebih banyak dibentuk secara
langsung oleh faktor emosional, religius, dan sosial, sedangkan consumer
socialization lebih berperan sebagai faktor langsung daripada sebagai
variabel moderasi.

Kata Kunci: animosity, religiosity, consumer socialization, boycott

intention, konsumen muda
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