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ABSTRAK 

 

Monica Banjarsari, 2320420320006, 2025. Pengaruh Direct Marketing, Store 

Atmosphere, Location Terhadap Kepuasaan Pelanggan Pada Cinnamon Coffee And 

Eatery Banjarbaru. Pembimbing Setio Utomo. 

 

 Tujuan dari penelitian ini adalah menguji dan menganalisis pengaruh Direct 

Marketing Terhadap Kepuasan Pelanggan Pada Cinnamon Coffee And Eatery 

Banjarbaru, menguji dan menganalisis pengaruh Store Atmosphere Terhadap 

Kepuasan Pelanggan Pada Cinnamon Coffee And Eatery Banjarbaru, menguji dan 

menganalisis pengaruh Location Terhadap Kepuasan Pelanggan Pada Cinnamon 

Coffee And Eatery Banjarbaru, menguji dan menganalisis pengaruh secara simultan 

direct marketing, store atmosphere, dan lokasi terhadap kepuasan pelanggan pada 

Cinnamon Coffee and Eatery Banjarbaru. 

Penelitian ini menggunakan metode penelitian kuantitatif dengan metode 

analisis regresi linier berganda. Pengumpulan data melalui penyebaran kuisioner. 

Populasi dalam penelitian ini adalah pelanggan yang berkunjung ke Cinnamon Coffee 

And Eatery Banjarbaru dengan jumlah sampel 100 responden dengan menggunakan 

teknik purposive sampling. 

Hasil penelitian ini menunjukkan bahwa pemasaran langsung (direct 

marketing) dan suasana toko (store atmosphere) memiliki pengaruh yang positif dan 

signifikan terhadap kepuasan pelanggan di Cinnamon Coffee and Eatery Banjarbaru. 

Sebaliknya, lokasi (location) justru memiliki pengaruh negatif dan tidak signifikan 

terhadap kepuasan pelanggan. Meskipun begitu, secara bersama- sama atau parsial, 

ketiga faktor tersebut yaitu pemasaran langsung, suasana toko, dan lokasi terbukti 

berpengaruh signifikan terhadap kepuasan pelanggan. 

 

Kata kunci: Direct Marketing, Store Atmosphere, Location, Kepuasan Pelanggan 
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ABSTRACT 

 

 
Monica Banjarsari, 2320420320006, 2025. The Influence of Direct Marketing, 

Store Atmosphere, and Location on Customer Satisfaction at Cinnamon Coffee and 

Eatery Banjarbaru. Supervisor: Setio Utomo. 

The purpose of this study is to examine and analyze the influence of direct 

marketing on customer satisfaction at Cinnamon Coffee and Eatery Banjarbaru, to 

analyze the influence of store atmosphere on customer satisfaction, to analyze the 

influence of location on customer satisfaction, and to analyze the simultaneous 

influence of direct marketing, store atmosphere, and location on customer 

satisfaction at Cinnamon Coffee and Eatery Banjarbaru. 

This study employs a quantitative research method using multiple linear 

regression analysis. Data were collected through the distribution of questionnaires. 

The population in this study consists of customers who visited Cinnamon Coffee and 

Eatery Banjarbaru, with a sample of 100 respondents selected using purposive 

sampling technique. 

The results show that direct marketing and store atmosphere have a positive 

and significant influence on customer satisfaction at Cinnamon Coffee and Eatery 

Banjarbaru. On the other hand, location has a negative and insignificant influence 

on customer satisfaction. However, simultaneously or partially, all three variables 

direct marketing, store atmosphere, and location are proven to have a significant 

effect on customer satisfaction. 

 

Keywords: Direct Marketing, Store Atmosphere, Location, Customer Satisfaction 
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