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ABSTRAK

Nazhela Nazwa Ariyani , 2210412320011, 2026. Pengaruh Electronic Word
of Mouth (eWOM) dan Brand Trust Terhadap Keputusan Pembelian MS Glow pada
marketplace platform digital di kota Banjarmasin di bawah bimbingan: Muhammad
Hasanur Arifin

Penelitian ini bertujuan menguji pengaruh secara parsial dan simultan
variabel Electronic Word of Mouth (eWOM) dan Brand Trust Terhadap Keputusan
Pembelian MS Glow pada marketplace platform digital di kota Banjarmasin.

Lokasi penelitian di Kota Banjarmasin. Sampel sebanyak 100 orang
responden yang pernah membeli MS Glow dipilih secara accidental sampling.
Analisis data menggunakan regresi linier berganda.

Hasil penelitian ini membuktikan Electronic Word of Mouth (eWOM) dan
Brand Trust secara parsial dan simultan berpengaruh signifikan Terhadap
Keputusan Pembelian MS Glow pada marketplace platform digital di kota
Banjarmasin.

Kata Kunci: Electronic Word of Mouth (€eWOM), Brand Trust, Keputusan

Pembelian
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ABSTRACT
Nazhela Nazwa Ariyani, 2210412320011, 2026. The Influence of Electronic

Word of Mouth (eWOM) and Brand Trust on Purchasing Decisions of MS Glow on
Digital Marketplace Platforms in the City of Banjarmasin, supervised by:
Muhammad Hasanur Arifin.

This study aims to examine the partial and simultaneous effects of
Electronic Word of Mouth (eWOM) and Brand Trust variables on purchasing
decisions of MS Glow on digital marketplace platforms in the city of Banjarmasin.

The research location in the city of Banjarmasin. A sample of 100
respondents who have purchased MS Glow was selected using accidental sampling.
Data analysis was conducted using multiple linear regression.

The results of this study prove that Electronic Word of Mouth (eWOM) and
Brand Trust, both partially and simultaneously, have a significant effect on
purchasing decisions of MS Glow on digital marketplace platforms in the city of
Banjarmasin.

Keywords: Electronic Word of Mouth (eWOM), Brand Trust, Purchasing
Decisions
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