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ABSTRAK

Ayu Risma Aryanthi (2025) "Model Brand Image Pada Lembaga Pendidikan
Anak Usia Dini Islam Terpadu™ multi situs di PAUD IT Robbani Banjarbaru dan
PAUD IT Nurul Fikri Banjarbaru. Tesis. Program Studi Magister Pendidikan Anak
Usia Dini. Universitas Lambung Mangkurat, Pembimbing (I) Dr. Novitawati,
S.Psi, M.Pd, Pembimbing (II) Dr. Noorhapizah, ST, M.Pd

Kata Kunci : Model Brand Iimage, Pendidikan Anak Usia Dini, Islam Terpadu

Penentuan model brand image pada sekolah penting dimiliki sebagai penenetu
identitas sekolah berbasis islam terpadu, untuk meningkatkan daya saing, untuk
menarik minat calon orang tua dan peserta didik, serta meningkatnya kepercayaan
masyarakat. Penclitian ini bertujuan untuk mengetahui model brand image pada
lembaga pendidikan anak usia dini islam terpadu, strategi kepala sekolah dalam
pengelolaan brand image serta faktor pendukung dan penghambat pada
pengelolaan model brand image di PAUD IT Robbani dan PAUD IT Nurul Fikri
Banjarbaru. Jenis penclitian ini bersifat deskriftif dengan pendekatan kualitatif.
Subjek dalam penelitian ini adalah kepala sekolah, guru, dan orang tua. penelitian
ini menggunakan metode wawancara, observasi, dan dokumentasi. Sedangkan
melnde analisis data menggunakan model Miles & Hubherman herupa
pengumpulan data, reduksi data, menampilkan data dan kesimpulan data. Hasil
penelitian menunjukan sekolah menggunakan model brand image dengan model
Strengthness (Kekuatan), Unigueness (Keunikan), dan Favorable
(Kesukaan/Favorit). Strategi kepala sekolah dalam pengelolaan brand image
melalui perencanaan, organisasi, pelaksanaan, serta evaluasi. Diketahui pula

faktor pendukung dan penghambat pada pengelolaan brand image.

viii



ABSTRACT

Ayu Risma Aryanthi (2025) "Brand Image Model at Iniegrated Islamic Early
Childhood Education Institutions"” multi-site at PAUD IT Robbani Banjarbaru and
PAUD IT Nurul Fikri Banjarbaru. Thesis, Master of Early Childhood Education
Study Program. Lambung Mangkurat University, Supervisor (1) Dr. Novitawati,
S.Psi, M_Pd, Supervisor (1) Dr. Noorhapizah, ST, M. Pd

Keywords: Brand Image Model, Early Childhood Education, Integrated Islam

Determining the brand image model in schools is important to have as a
determinant of the identity of integrated Islamic-based schools, to increase
competitiveness, to altract the interest of prospective parents and students, and to
increase public trust. This study aims to determine the brand image model in
integrated Islamic early childhood education institutions, the principal's strategy
in managing brand image and the supporting and inhibiting factors in managing
the brand image model in PAUD IT Robbani and PAUD IT' Nurul Fikri
Banjarbaru. This type of research is descriptive with a qualilative approach. The
subjects in this study were the principal, teachers, and parents. This siudy uses
interview, observation, and documentation methods. Meanwhile, the data analysis
method uses the Miles & Huberman model in the form of data collection, data
reduction, data display and data conclusions. The research results show that
schooly use a brand image model with the Strengths, Uniqueness, and Favorable
models. The principal's strategy in managing brand image through planning,
organization, implemeniation, and evaluation. It is also known the supporiing and
inhibiting factors in managing brand image. #
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