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ABSTRACT

Ahmad Sadilah (2024). The Effect of Viral Marketing, Food Quality, and Brand
Image on Purchasing Decisions at Pocha Noodle Shop Banjarmasin. Management
Study Program. Faculty of Economics and Business. Lambung Mangkurat
University. Advisor: Rusniati

This study aims to analyze the effect of Viral Marketing on purchasing
decisions at Kedai Mie Pocha Banjarmasin, analyze Food Quality on purchasing
decisions at Kedai Mie Pocha Banjarmasin, analyze Brand Image on purchasing
decisions at Kedai Mie Pocha Banjarmasin, and analyze the effect of Viral
Marketing, Food Quality, and Brand Image on purchasing decisions at Kedai Mie
Pocha Banjarmasin.

This type of research is quantitative research. The population in this study

was taken from consumers in Banjarmasin City who had bought products at Kedai
Mie Pocha Banjarmasin. The number of samples was 100 people. The sampling
technique was purposive sampling. The data analysis technique uses multiple linear
regression analysis.
The results showed that Viral Marketing affects purchasing decisions at Kedai Mie
Pocha Banjarmasin. Food Quality affects purchasing decisions at Pocha Noodle
Shop Banjarmasin. Brand Image affects the decision at Kedai Mie Pocha
Banjarmasin. Viral Marketing, Food Quality, and Brand Image affect Purchasing
Decisions at Pocha Noodle Shop Banjarmasin.

Keywords: Viral Marketing, Food Quality, Brand Image, Purchasing Decisions
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ABSTRAKSI

Ahmad Sadilah (2024). Pengaruh Viral Marketing, Food Quality, dan Brand
Image Terhadap Keputusan Pembelian Pada Kedai Mie Pocha Banjarmasin.
Program Studi Manajemen. Fakultas Ekonomi dan Bisnis. Universitas Lambung
Mangkurat. Pembimbing: Rusniati

Penelitian ini bertujuan untuk menganalisis pengaruh Viral Marketing
terhadap keputusan pembelian pada Kedai Mie Pocha Banjarmasin, menganalisis
Food Quality terhadap keputusan pembelian pada Kedai Mie Pocha Banjarmasin,
menganalisis Brand Image terhadap keputusan pembelian Pada Kedai Mie Pocha
Banjarmasin, serta menganalisis pengaruh simultan Viral Marketing, Food
Quality, dan Brand Image terhadap keputusan pembelian pada Kedai Mie Pocha
Banjarmasin

Penelitian ini berupa penelitian kuantitatif. Populasi dalam penelitian ini
adalah konsumen di Kota Banjarmasin yang pernah membeli produk di Kedai Mie
Pocha Banjarmasin. Jumlah sampel sebanyak 100 orang. Teknik sampling berupa
purposive sampling. Teknik analisis data menggunakan analisis regresi linear
berganda.

Hasil penelitian menunjukkan bahwa Viral Marketing berpengaruh parsial
terhadap keputusan pembelian pada Kedai Mie Pocha Banjarmasin. Food Quality
berpengaruh parsial terhadap keputusan pembelian pada Kedai Mie Pocha
Banjarmasin. Brand Image berpengaruh parsial terhadap Keputusan pada Kedai
Mie Pocha Banjarmasin. Viral Marketing, Food Quality, dan Brand Image
berpengaruh simultan terhadap Keputusan Pembelian pada Kedai Mie Pocha
Banjarmasin.

Kata Kunci: Viral Marketing, Food Quality, Brand Image, Keputusan Pembelian



DAFTAR ISl

LEMBAR LEGALITAS ..ottt I
LEMBAR PENGESAHAN UJIAN SKRIPSI .....oooieiie e iii
LEMBAR BERITA ACARA PERBAIKAN SKRIPSI ......c.cooov i \Y
SURAT PERNYATAAN ORISINALITAS ...ttt Vv
KATA PENGANTAR Lottt st et eaeenneesnne e Vi
ABSTRACT .ttt e et e e re e nre e iX
ABSTRAKSI ..ottt b e e e ae e ne e X
DAFTAR IST ..ottt Vi
DAFTAR GAMBAR ... oottt sttt st sra e besraeneaneens IX
DAFTAR LAMPIRAN ...ttt ettt X
DAFTAR TABEL ...ttt s nnne e X
BAB L ot nreenrae s 1
PENDAHULUAN ..ottt 1
1.1 Latar BelaKang.......cccoveiiieiieereesee e 1
1.2 RUMUSAN MaSAIAN ..o 13
1.3 Tujuan Penelitian ... 13
1.4 Manfaat PeNIILIAN .........ccccovveiiircise e 14
BAB 1l e 16
LANDASAN TEORI ...ttt 16
2.1 LaNMASAN TEOKT ...vvviieiiieeierie e 16
211 PEMASATAN ... 16
2.1.2 Viral Marketing .....ocooeeeieieneseesecese e 16
213 FOOA QUANIITY ... 18
214 Brand IMage ........ooveieieeeeee e 21
2.15 Keputusan Pembelian. ..o 23
2.1.6 Pengaruh Antar Variabel............cccooooiiiiiiiinciicees 28

2.2 Penelitian Terdahulu ...........cccooiiiiiiii e 33
BAB T .o 40
KERANGKA KONSEPTUAL DAN HIPOTESIS PENELITIAN .....ccccovivvviiieiee 40
3.1 Kerangka Konseptual ... 40
3.2 Hipotesis PeNelitian.........ccooeiriiiiniii e 41
3.2.1 Viral Marketing terhadap Keputusan Pembelian ..............cccco..... 41



3.2.2 Food Quality terhadap Keputusan Pembelian............cccoecvvennnne. 42

3.2.3 Brand Image terhadap Keputusan Pembelian...........cccccoceverveniennnn 43
3.24 Viral Marketing, Food Quality dan Brand Image secara simultan
terhadap Keputusan Pembelian. ..........cccccovviiiiiiiiice e 44
BAB TV e 46
METODE PENELITIAN ..ottt 46
4.1 Ruang Lingkup Penelitian ..........cccccooeviviiiiiieces e 46
4.2 JeniS PeNelitian ........ccoovieieicce e 46
4.3  Tempat/Lokasi Penelitian...........ccccooiiiiiiiiiiii e 47
4.4 UNIE ANGLISIS ...t 47
4.5 Populasi dan SampPel ... 47
45.1 POPUIBST ..o 47
45.2 SAMPEL ..t 47
4.6  Variabel dan Definisi Operasional Variabel ..........cc.ccoccoeviiiniiiniennnn 48
46.1 Variabel PeNelitian ..........ccocevviiiiiiiise e 48
4.6.2 Definisi Operasional Variabel...........ccccoovveiiviveiicesceceseenn 49
4.7 Teknik Pengumpulan Data...........cccoovreriineninieneeseesesee e 51
4.7.1 KUBSIONEY ...ttt 52
4.7.2 Skala PENQUKUFAN.........ccciiiiiiice e 52
4.8  Teknik AnaliSisS Data........ccccciviereiierieisiieeseee e 53
48.1 Analisis Regresi Linier Berganda ..........ccccoevevievieieriesesesesesens 53
4.8.2 UJi Validitas ..o s 53
4.8.3 Uji READITITAS ... 54
484 Uji ASUMST KIASIK ... 54
4.8.5 UJI HIPOTESIS .ot 57
BAB Ve na e re e 58
HASIL PENELITIAN DAN ANALISIS ..o 58
5.1 Gambaran Umum Objek Penelitian .........ccccocvvevivvveienenenesescsiee, 58
511 Identitas Obyek Penelitian...........cccooovveiiinniiiiniccseeeee, 58
52 HaSHl dan ANaliSIS........coiiiiiiee e 64
521 Karakteristik ReSPONdeN..........cccoviiiiiiiiceneeseee e 64
522 Deskripsi Statistik Variabel Penelitian ............ccccocovvnniiinicicnnns 66
523 UJi ValIdIaS...c.ooieiciccecee e 71
524 Uji ReHADITITAS. ... 73

Xi



525 Uji ASUMST KIASTK ... 73

526 Analisis Regresi Linier Berganda ...........cccoceovvvennnicnncicnncenen, 76
527 Uji F (UJi SIMUIAN) oo 78
528 Uji £ (UjJi Parsial) ... 79
5.2.9 Pembahasan Hasil Penelitian ..........c.ccocooveiiniiinieccee, 81
5.2.10 Implikasi Hasil Penelitian ..........ccccccooeviiiiiieniieceseesesesee 86
5.2.11  Keterbatasan Penelitian............cccooeveivieiiiencinience e 91

2 Y = Y TSRS 92
KESIMPULAN DAN SARAN ..ottt 92
6.1 KESIMPUIAN ... 92
6.2 SN, ... bbb e 92
DAFTAR PUSTAKA ...ttt bbb 93
I Petunjuk PENGISIAN .....ocveieiiieisieeese e 96

[T 1dentitas RESPONAEN.......c.coviieieieieiee e 97
DaAftar KUESIONET ........ouiieiiiieieiises bbb 98

Xii



	LEMBAR LEGALITAS
	LEMBAR PENGESAHAN UJIAN SKRIPSI LEMBAR BERITA ACARA PERBAIKAN SKRIPSI
	SURAT PERNYATAAN ORISINALITAS
	KATA PENGANTAR
	ABSTRACT
	ABSTRAKSI
	Kata Kunci: Viral Marketing, Food Quality, Brand Image, Keputusan Pembelian

	DAFTAR ISI

