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ABSTRACT 

Rizka Isnaini (2025). The Influence of Boycott Perception on Repurchase Intention 

of Garnier Brand with Brand Image as a Moderating Variable.  

Advisor: Laila Refiana Said 

This research aims to examine and analyze: (1) The influence of boycott 

perception on repurchase intention of Garnier brand,  (2) The influence of brand 

image on repurchase intention of Garnier, (3) The moderating effect of brand image 

on the relationship between boycott perception and repurchase intention. 

This research is a quantitative study. The population in this study includes 

Generation Z in Banjarmasin City who have been exposed to boycott issues and 

have used Garnier products. The data were collected from 115 respondents using 

purposive sampling techniques through an online questionnaire. The data analysis 

technique used is Partial Least Square (PLS), processed through SmartPLS 

software. 

The research results show that: (1) Boycott perception has a negative and 

significant influence on repurchase intention of Garnier,  (2) Brand image has a 

negative and significant influence on repurchase intention of Garnier, and (3) 

Brand image moderates the relationship between boycott perception and 

repurchase intention, strengthening the negative influence. 

This research provides theoretical and practical implications regarding 

how brand image and consumer perceptions shape repurchase decisions in the 

context of boycott movements, especially for global brands operating in sensitive 

socio-cultural environments. 

 

Keywords: Boycott Perception, Brand Image, Repurchase Intention, Moderation, 

Garnier, PLS-SEM 
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ABSTRAK 

 

Rizka Isnaini (2025). Pengaruh Persepsi Boikot terhadap Repurchase Intention 

Merek Garnier dengan Brand Image sebagai Variabel Moderasi. 

Pembimbing: Laila Refiana Said 

Penelitian ini bertujuan untuk menguji dan menganalisis: (1) Pengaruh persepsi 

boikot terhadap repurchase intention merek Garnier, (2) Pengaruh brand image 

terhadap repurchase intention merek Garnier, (3) Peran moderasi brand image 

terhadap hubungan antara persepsi boikot dan repurchase intention. 

Jenis penelitian ini adalah penelitian kuantitatif. Populasi dalam penelitian ini 

adalah Generasi Z di Kota Banjarmasin yang mengetahui isu boikot dan pernah 

membeli merek Garnier. Pengumpulan data dilakukan terhadap 120 responden 

menggunakan teknik purposive sampling melalui kuesioner daring. Teknik analisis 

data menggunakan Partial Least Square (PLS) yang dioperasikan melalui software 

SmartPLS. 

Hasil penelitian menunjukkan bahwa: (1) Persepsi boikot berpengaruh negatif dan 

signifikan terhadap repurchase intention produk Garnier, (2) Brand image 

berpengaruh negatif dan signifikan terhadap repurchase intention, serta (3) Brand 

image memoderasi hubungan antara persepsi boikot dan repurchase intention 

dengan memperkuat pengaruh negatif tersebut. 

Penelitian ini memberikan implikasi teoritis dan praktis mengenai bagaimana citra 

merek dan persepsi konsumen membentuk keputusan pembelian ulang dalam 

konteks gerakan boikot, khususnya pada merek global yang beroperasi di 

lingkungan sosial budaya yang sensitif. 

 

Kata Kunci: Persepsi Boikot, Brand Image, Repurchase Intention, Moderasi, 

Garnier, PLS-SEM 
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