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ABSTRAK

Rossa Elissa Putri, 2110412320063, Pengaruh Psikologis Konsumen, Gaya Hidup
dan Keragaman Produk Terhadap Keputusan Pembelian Konsumen di Pasar Modern
(Studi Pada Hypermart Duta Mall Banjarmasin). D1 bawah bimbingan Bapak Maryono.

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh signifikan secara
parsial dan simultan Pengaruh Psikologis Konsumen, Gaya Hidup dan Keragaman
Produk Terhadap Keputusan Pembelian Konsumen di Pasar Modern (Studi Pada
Hypermart Duta Mall Banjarmasin).

Pendekatan penelitian yang digunakan adalah pendekatan kuantitatif, tipe
penelitian eksplanatori (explanatory research) dan sampel sebanyak 100 respoden dengan
teknik accidental sampling. Teknik pegumpulan data menggunakan koesioner dengan
skala Likert. Teknik analisis data menggunakan Analisis Regresi Linear Berganda
melalui program SPSS versi 26.

Hasil penelitian membuktikan bahwa variabel Psikologis Konsumen (X1)
berpengaruh signifikan secara parsial terhadap keputusan pembelian konsumen (Y),
Variabel Gaya Hidup (X2) berpengaruh signifikan secara parsial terhadap keputusan
pembelian konsumen (Y), Variabel Keragaman Produk (X3) berpengaruh signifikan
secara parsial terhadap keputusan pembelian konsumen (Y), Psikologis Konsumen (X1),
Gaya Hidup (X2) dan Keragaman Produk (X3) secara simultan berpengaruh signifikan
terhadap variabel Dependen yaitu Keputusan Pembelian Konsumen (Y).

Kata Kunci : Faktor Psikologis; Gaya Hidup; Keragaman Produk; Keputusan

Pembelian
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ABSTRACT

Rossa Elissa Putri, 2110412320063, The Influence of Consumer Psychology,
Lifestyle, and Product Diversity on Consumer Purchasing Decisions in Modern Markets
(A Study at Hypermart Duta Mall Banjarmasin). Under the guidance of Mr. Maryono.

This study aims to determine and test the significant partial and simultaneous
influence of the Influence of Consumer Psychology, Lifestyle, and Product Diversity on
Consumer Purchasing Decisions in Modern Markets (A Study at Hypermart Duta Mall
Banjarmasin).

The research approach used was a quantitative approach, explanatory research,
and a sample of 100 respondents using accidental sampling. Data collection used a
questionnaire with a Likert scale. The data analysis technique used Multiple Linear
Regression Analysis through the SPSS version 26 program.

The results of the study prove that the Consumer Psychology variable (X1) has a
partial significant effect on consumer purchasing decisions (Y), the Lifestyle Variable
(X2) has a partial significant effect on consumer purchasing decisions (Y), the Product
Diversity Variable (X3) has a partial significant effect on consumer purchasing decisions
(Y), Consumer Psychology (X1), Lifestyle (X2) and Product Diversity (X3)
simultaneously have a significant effect on the Dependent variable, namely Consumer
Purchasing Decisions (7).

Keywords: Consumer Psychology; Lifestyle; Product Diversity; Buying Decision
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