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ABSTRACT

Jesbon Levi Pranata, 2024. The Influence of Brand Image, Price and
Promotion on Consumer Purchase Interest in Telkomsel Cards in Banjarbaru
City (Study of Telkomsel prepaid cards with Quota). Supervisor: Maya Sari Dewi,
S.S0s, MM.

The purpose of this research is 1) To analyze Brand Image's partial
influence on consumers' buying interest in Telkomsel prepaid cards with internet
quota in Banjarbaru City. 2) To analyze the partial influence of price on
consumers' buying interest in Telkomsel prepaid cards with internet quota in
Banjarbaru City. 3) To analyze the influence of promotions on consumer
purchasing interest for Telkomsel prepaid cards with internet quota in
Banjarbaru City.

The research method uses a quantitative approach with an explanatory
research method. The research population is Telkomsel Card buyers. The criteria
for this research sample are customers who live in Banjarbaru City, whose family
has a Telkomsel Card and are more than 20 years old, so the sample is 75 people.
The technique uses questionnaires and data analysis using multiple linear
regression analysis tests, t tests and f tests as well as determination tests.

The research results show that there is a partial influence of brand image
on consumers' buying interest in Telkomsel prepaid cards with internet quota in
Banjarbaru City. 2) There is a partial effect of price on consumers' purchasing
interest in Telkomsel prepaid cards with internet quota in Banjarbaru City. 3)
There is a partial Promotion effect on Consumer Purchase Interest of Telkomsel
prepaid cards with internet quota in Banjarbaru City.

It is recommended that with the influence of all research variables, it is
necessary to examine in more depth how buying interest is influenced by brand
image because it is very important for a product to come.

Keywords: product innovation, promotion, digital marketing towards competitive
advantage.



ABSTRAK

Jesbon Levi Pranata, 2024. Pengaruh Citra Merek, Harga, Dan Promosi
Terhadap Minat Beli Konsumen Kartu Telkomsel Di Kota Banjarbaru (Study
kartu prabayar Telkomsel dengan Kuota). Pembimbing: Maya Sari Dewi, S.Sos,
MM.

Tujuan penelitian ini untuk 1) Untuk menganalisa Citra Merek berpengaruh
secara parsial terhadap Minat Beli konsumen kartu prabayar Telkomsel dengan
kuota internet di Kota Banjarbaru. 2) Untuk menganalisa Harga berpengaruh
secara parsial terhadap Minat Beli konsumen kartu prabayar Telkomsel dengan
kuota internet di Kota Banjarbaru. 3) Untuk menganalisa Promosi berpengaruh
terhadap Minat Beli Konsumen kartu prabayar Telkomsel dengan kuota internet di
Kota Banjarbaru.

Metode penelitian menggunakan pendekatan kuantitatif dengan metode
explanatory research. Populasi penelitian adalah para pembeli Kartu Telkomsel
dengan Kriteria dari sampel penelitian ini adalah Pelanggan yang tinggal di Kota
Banjarbaru, Keluarga memiliki Kartu Telkomsel dan Berusai lebih dari 20 Tahun,
maka sampel 75 orang. Teknik menggunakan kueisoner dan analisis data
menggunakan uji analisis regresi linear berganda, uji t dan uji f serta uiji
determinasi.

Hasil penelitian menunjukkan bahwa terdapat pengaruh secara parsial citra
merek terhadap minat beli konsumen kartu prabayar Telkomsel dengan kuota
internet di Kota Banjarbaru. 2) terdapat berpengaruh secara parsial Harga terhadap
Minat Beli konsumen kartu prabayar Telkomsel dengan kuota internet di Kota
Banjarbaru. 3) Terdapat pengaruh Promosi secara parsial terhadap Minat Beli
Konsumen kartu prabayar Telkomsel dengan kuota internet di Kota Banjarbaru.

Disarankan bahwa dengan adanya pengaruh semua variabel penelitian maka
perlu diteliti lebih mendalam tentang minat beli dipengaruhi oleh citra merek
karena itu sangat penting artinya untuk sebuah produk akan datang.

Kata kunci: inovasi produk, promosi, digital marketing terhadap keunggulan
bersaing.
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