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ABSTRAK

Fitrayanti, 1810412320015, 2023. Pengaruh Kualitas Produk, Harga dan
Promosi terhadap Keputusan Pembelian produk Smartphone Merek Vivo pada
Konsumen di Kotabaru, di bawah bimbingan: Taharuddin.

Penelitian ini menggambarkan kualitas produk, harga, promosi dan keputusan
pembelian. Selain itu juga menguji pengaruh kualitas produk, harga dan promosi
terhadap keputusan pembelian.

Lokasi penelitian di pilih pada Kotabaru, dimana dipilih 80 orang pengguna
Smartphone Merek Vivo V25 secara aksidental sebagai responden. Kuesioner
digunakan untuk mengumpulkan data dan regresi linier berganda digunakan untuk
menguji hipotesis.

Hasil penelitian menunjukkan kualitas produk, harga, promosi dan keputusan
pembelian berada pada level tinggi. Kualitas produk berpengaruh terhadap keputusan
pembelian sebesar 0,129 (p value=0,041), harga berpengaruh terhadap keputusan
pembelian sebesar 0,389 (p value = 0,000) dan promosi berpengaruh signifikan
terhadap keputusan pembelian sebesas 0,919 (p value=0,000).

Kata kunci: kualitas produk, harga, promosi, keputusan pembelian.



ABSTRACT

Fitrayanti, 1810412320015, 2023. The Influence of Product Quality, Price
and Promotion on Purchasing Decisions for Vivo Brand Smartphone Products among
Kotabaru Consumers, under the guidance of: Taharuddin.

This research describes the level of product quality, price, promotion and
purchasing decisions. Apart from that, it also tests the influence of product quality,
price and promotion on purchasing decisions.

The research location was chosen in Kotabaru Regency. A total of 80 Vivo

V25 Brand Smartphone users in Kotabaru Regency were used as respondents.
Questionnaires were used to collect data and multiple linear regression was used to
test hypotheses.

The research results show that product quality, price, promotion and
purchasing decisions are at a high level. Product quality influences purchasing
decisions by 0.129 (p value=0.041), price influences purchasing decisions by 0.389 (p
value = 0.000) and promotions have a significant influence on purchasing decisions
by 0.919 (p value=0.000).

Keywords: product quality, price, promotion, purchasing decisions.
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